
References

Chapter 1

Clifton, R. et al. (2003) Brands and Branding, London: Profile Books.
Doyle, P. (2002) Marketing Management and Strategy, Harlow, Essex: Pearson

Education Ltd.
Kapferer, J. (2004) The New Strategic Brand Management, London: Kogan Page.
Burberry.com
Gucci.com
Vuitton.com
Ninaricci.com
Givenchy.com
Hm.com
Dior.com

Chapter 2

Arogundade, B. (2000) Black Beauty, London: Pavilion Books Ltd.
Ball, J. D. and Torem, D. H. (1993) The Art of Fashion Accessories, Panama: Schiffer

Publishing.
Cawthorne, N. et al. (1998) Les Grands Moments de la Mode: Evolution du Style,

Courbevoie: Editions Soline.
Clifton, R. et al. (2003) Brands and Branding, London: Profile Books.
Cosgrave, B. (2000) Histoire de la Mode, Paris: Carlton Books.
De Marly, D. (1990) Worth; Father of Haute Couture, New York: Holmes & Meier

Publishers.
Edition Taschen, Fashion, Une Histoire de la Mode du XVIII au XX siècle, Volume

II: XX siècle, Paris.
Ewing, E. (1992) History of 20th Century Fashion, London: B. T. Batsford Ltd.
Jimminez, J. B. (2002) Picturing, French Style, Three Hundred Years of Art and

Fashion, Alabama: Mobile Museum of Art.
Kirke, B. (1998) Madeleine Vionnet, San Francisco: Chronicle Books.
McDowell, C. (1997) Histoire de la Mode Masculine, London: Thames & Hudson

Ltd.
Milbank, C. R. (1989) New York Fashion, The Evolution of American Style, New

York: Harry N. Abrams Incorporated.
Mulvagh J. (1988) Vogue: History of 20th Century Fashion, London: Penguin Group.
Mulvey, K. Richard, M (1998) Decades of Beauty, The Changing Image of Women,

1890s–1990s, London: Reed Consumer Books Ltd.

315



Ribeiro, A. (2002) Dress in Eigtheenth Century Europe, New Haven and London:
Yale University Press.

Ribeiro, A. (1995) The Art of Dress: Fashion in England and France, 1750–1820,
New Have and London: Yale University Press.

Steele, V. (2003) Fashion, Italian Style, New Haven and London: Yale University
Press.

Wikipedia.com
Historyofashion.com
Made-in-italy.com
Trendwatching.com
Eu.art.com
Artpictures.co.uk
Courtworth.com
Kipar.org
Art.com
Metmuseum.com

Chapter 3

Keller, K. (2003) Building, Measuring and Managing Brand Equity, New Jersey:
Pearson Education.

Schiffman, L. and Kanuk, L. (2004) Consumer Behaviour, New Jersey: Pearson
Education.

Tungate, M. (2005) Fashion Brands: Branding Style from Armani to Zara, London:
Kogan Page.

Businessweek, 24 October 2005. Time Style & Design supplement, Spring 2004,
2005, 2006.

Luxury Briefing, February 2006.
Luxury Briefing, November 2005.
Luxury Briefing, July/August 2005.
Luxury Briefing, June 2005.
Newsweek, 15–22 May 2006.
Time Style & Design, Summer 2005, 2006.
Time, 8 May 2006.
The Economist, 4 March 2004.
The Economist, 24 May 2003.
World Wealth Report by Merrill Lynch and Capgemini.
Euromonitor, Global Market Information Database.
Harpersandqueen.com
Style.com/vogue
Vogue.co.uk

Chapter 4

Dennis, C. and Harris, L. (2002) Marketing e-Business, London: Routledge.
McGoldrick, P. (2002) Retail Marketing, London: Mayfield Books.

316
re

fe
re

n
c

e
s



Luxury Briefing, February 2006
Luxury Briefing, November 2005
Luxury Briefing, October 2005
Luxury Briefing, July/August 2005
Harperandqueen.co.uk
Style.com/vogue
Vogue.co.uk

Chapter 5

Aaker, D. (1991) Managing Brand Equity, New York: The Free Press.
Allérès, D. (2003) Luxe: Métiers et Management Atypiques, Paris: Economica.
Brassington, F. and Pettitt, S. (2003) Principles of Marketing, Harlow, Essex: Pearson

Education Ltd.
Clifton, R. et al. (2003) Brands and Branding, London: Profile Books.
Dennis, C. and Harris, L. (2002) Marketing e-Business, London: Routledge.
Doyle, P. (2002) Marketing Management and Strategy, Harlow, Essex: Pearson

Education Ltd.
Kapferer, J.-N. (2004) The New Strategic Brand Management, London UK and

Sterling Virginia: Kogan Page.
Keller, K. (2003) Strategic Brand Management: Building, Measuring and Managing

Brand Equity, New Jersey: Pearson Education Ltd.
Sicard, M.-C. (2003) Luxe, Mensonges & Marketing, Paris: Pearson Education Ltd.
Solomon, M., Marshall, G. and Stuart, E. (2006) Marketing, Real People, Real

Choices, New Jersey: Pearson Education Ltd.
Tungate, M. (2005) Fashion Brands: Branding Style from Armani to Zara, London:

Kogan Page.
Time, Style & Design, Spring 2004, 2005, 2006.
Time, Style & Design, Summer 2006.
Luxury Briefing, October 2004.
Luxury Briefing, April 2005.
Luxury Briefing, June 2005.
Luxury Briefing, July/August 2005.
Luxury Briefing, October 2005.
Luxury Briefing, November 2005.
Luxury Briefing, February 2006.
The Guardian, 17 Feb 2006.
Business.guardian.co.uk
Chloe.com
Coty.com
Diesel.com
Dior.com
Furla.com
Gucci.com
Guccigroup.com
Hermes.com

317

re
fe

re
n

c
e

s



Hm.com
Interbrand.com
Jimmychoo.com
lvmh.com
richemont.com
luxury-briefing.com
News.independent.com
Prada.com
Samantha.co.jp
Style.com/vogue
Valuebasedmanagement.net
Versace.com
Vuitton.com
Ww2.wpp.com

Chapter 6

Chaffey, D. (2002) e-Business & e-Commerce Management, London: Prentice-
Hall/Financial Times.

Chaston, I. (2001) e-Marketing Strategy, London: McGraw-Hill.
Chicksand, L. and Knowles, R. (2002) ‘Selling “Look and Feel Goods” Online’, IBM

E-Business Conference, Birmingham University, UK.
Dennis, C., Fenech, T. and Merryllis, B. (2004) E-Retailing, London: Routledge.
Dennis, C., Harris, L. (2002) Marketing the e-Business, London: Routledge.
De Kare Silver, M. (2001) E-Shock: The New Rules, London: Palgrave Macmillan. 
Engel, J., Blackwell, R. and Miniard, P. (2005) Consumer Behaviour, Belmont:

South-Western College.
Lauterborn, R. (1990) ‘New Marketing Litany: 4Ps Passé; 4Cs Take Over’,

Advertising Age, 1 October New York.
Mohammed, R. Cahill, A., Fisher, R. and Jaworski, B. (2002) Internet Marketing:

Building Advantage in a Networked Economy, New York: McGraw-Hill/Irwin.
Nielsen, J. (1999) Designing Web Usability: The Practice of Simplicity, Berkeley:

New Riders Press.
About.com
Alexandermcqueen.com
Andreross.com
Anyahindmarch.com
Armani.com
Bluefly.com
Chanel.com
Coach.com
Designerimports.com
Dior.com
Elizabethhurley.com
Eluxury.com
Fendi.com

318
re

fe
re

n
c

e
s



Fiorezi.com
Forbes.com
Glam.com
Gucci.com
Hermès.com
Imrg.org
Jimmychoo.com
Johngalliano.com
Landsend.com
Lying-awake.com
Neimanmarcus.com
Netaporter.com
Prada.com
Rafellonetworks.com
Robertocavalli.com
Royalelastics.com
Trendwatching.com
Valentino.com
Versace.com
Vuitton.com
Yoox.com

Chapter 7

Silverstein, M., Fiske, N. and Butman, J. (2004) Trading Up: Why Consumers Want
New Luxury and How Companies Create Them, New York: Portfolio Books.

Tungate, M. (2005) Fashion Brands: Branding Style from Armani to Zara, London:
Kogan Page.

Time, Style & Design, Spring 2004, 2005, 2006.
Time, Style & Design, Summer 2006.
Luxury Briefing, July/August 2004.
Luxury Briefing, June 2005.
Luxury Briefing, July/August 2005.
Luxury Briefing, September 2005.
Luxury Briefing, October 2005.
Luxury Briefing, November 2005.
Financial Times, How to Spend It, May 2006.

Chapter 8

Gilmore, J. and Pine II, J. (2000) Markets of One, Boston: Harvard Business
Publishing.

Pine II, J. (1997) Mass Customisation, Boston: Harvard Business School Press.
Tungate, M. (2005) Fashion Brands: Branding Style from Armani to Zara, London:

Kogan Page.

319

re
fe

re
n

c
e

s



Luxury Briefing, February 2005.
Luxury Briefing, July/August 2005.
Apple.com
Anyahindmarch.com
Chanel.com
Ermenegildozegna.com
Levi.com
Polo.com
Robertocavalli.com
Vuitton.com

Chapter 9

Balmer, J. and Greyser, S. (2003) Revealing the Corporation, New York: Routledge.
Hamel, G. and Prahalad, C. (1994) Competing for the Future, New York: Wiley.
Harding, S. and Long, T. (2003) MBA Management Models, Hampshire: Gower.
Joyce, P. and Woods, A. (2001) Strategic Management, A Fresh Approach to

Developing Skills, Knowledge and Creativity, London: Kogan Page.
Kapferer, J.-N. (2004) The New Strategic Brand Management, London: Kogan Page.
De Wit, B. and Meyer, R. (2004) Strategy, Process, Context, Content: An

International Perspective, London: Thomson Learning.
Valuebasedmanagement.net

Chapter 10

Luxury Briefing, February 2006.
Luxury Briefing, April 2006.
Luxury Briefing, September 2005.
Luxury Briefing, June 2005.
Challenges magazine 7–20 July 2005.
Emerald Group Publishing Limited
Lexis Nexis Database
Andreross.com
Amazon.com
Armani.com
Boo.com
Emeraldinsight.com
Financialtimes.com
Newsweek.com
Pierrecardin.com
Vogue.co.uk

320
re

fe
re

n
c

e
s



A. Lange & Söhne 123
A.T. Stewart 27
Aaker, Jennifer 111–12
Accessibility 78,180, 182–5, 204, 237, 285
Accessories 1, 7, 15, 20, 24, 28, 30–1, 34, 39,

40–4, 65, 69, 76, 90, 92, 115, 131, 134,
136, 139, 159, 163, 169, 185, 232, 237–8,
281–3, 297, 300, 305, 312, 315

Accounting 125–7, 298
Acqua di Parma 123
Acquisition 33, 74, 104, 122, 124, 126–7, 190,

202, 226, 238, 279, 284
Adidas 91,169, 228, 230
Adventure 65, 107, 112
Advert, advertising 3, 36, 53, 60–1, 69, 92,

120, 126, 144–7, 152, 154, 157, 159, 162,
168, 177, 203, 215, 228, 230, 275, 289,
292–3, 305, 318

Advertise, advertisement 7, 23, 81, 98, 107,
109, 113–16, 148–51, 158, 162, 165–6,
174, 179, 183, 229, 284, 288, 303

Aesthetic 10, 48, 65, 82–3, 93, 166, 179, 185,
308

Affinity card 69
Affluent 70–2, 312
Africa 4, 10, 33, 66, 70, 81, 154, 184, 278, 312
Alberta Ferretti 46
Alessandro Dell’Acqua 46
Alexander McQueen 34, 37, 47, 81–2, 91, 95,

117, 136, 169, 170–1, 310–12
Alice Temperley 37, 47, 310–11
Alliances 33, 268, 271
Ambassador 53, 54, 151, 156, 164, 165, 166,

208, 282, 284, 297, 299
America 1, 15, 20, 26–32, 37–44, 57, 66, 69,

70–2, 74–5, 80–1, 88, 95, 97, 104, 108–9,
112, 115, 139, 156, 159–60, 169–71, 227,
229–30, 232, 236–7, 246, 284, 286, 305,
309–10, 315

American Brandstand Chart 159
American fashion 27–8, 41–4, 236, 309
American lifestyle 27
André Ross 47, 85, 130, 137, 142,198–9, 213,

236, 255, 278, 303, 305–8
Anna Sui 46
Anya Hindmarch 47, 261, 310, 312
Ana Molinari 46
Anne Klein 42, 46
Apax 104
Apparel 1,22, 31, 42–4, 86, 92, 97, 130–1,

133–4, 136, 159, 169, 185–6, 222, 231,
236–9, 257, 281, 284, 300, 311

Appearance 2, 10, 15, 17, 18–19, 23, 25, 32,
42, 83, 295, 304, 310

Apple 251, 257–8, 263, 265
Appreciation 7, 15, 48, 63, 122, 179, 185,

250–1, 312

Apprentice/apprenticeship 49–50, 52, 55, 298
Arden, Elizabeth 29
Aristocrat 1, 17–18, 21, 24, 27, 29–30, 50–2,

54, 68, 225, 298, 301
Armani, Giorgio 46, 126, 165, 278–83, 285
Arnault, Bernard 33, 57, 165, 286
Art 1–3, 6, 10, 15, 20–3, 25, 28, 33–4, 39–40,

54–5, 57, 61, 69, 71, 83–4, 88–90, 97, 102,
132–3, 139, 148, 155, 157, 284, 297–8,
304–5, 309, 315–16

Art de vivre 23, 51, 309
Asset 3, 10–12, 14, 33–4, 37, 61, 71, 103–5,

120–2, 124–8, 176, 191, 202, 226, 230,
266, 274–6, 279, 295, 305

Associations 4–5, 9, 14, 39, 68, 104–5, 108,
111, 113–16, 121–2, 130, 137, 154, 171,
175, 188–9, 206, 209, 211, 217, 238, 245,
268, 271, 280

Atmosphere 34, 36, 63, 78, 82–3, 85–7, 100,
129, 140, 179, 184–6, 204, 211–12,
215–16, 219, 221–3, 308, 312

Attention 1, 17, 20, 23–4, 36, 38–9, 48, 51–2,
55, 67, 69, 80, 95, 120, 144, 149, 154, 178,
190, 208, 213–15, 231, 244, 249, 282, 298

Attitude 3–4, 20, 29, 31, 33, 35, 37–8, 43–4,
51, 56, 59, 64–5, 67–8, 76, 102, 120,
164–5, 180, 187, 193, 231–3, 236, 250,
270, 271, 288–9, 309, 311

Attribute 9, 11, 14, 35, 52, 60, 63, 65, 67, 80,
82, 84, 88, 98, 100, 105–7, 110–11, 113,
116–18, 121–2, 130, 160–1, 170, 179,
182–4, 192–4, 202, 204, 212–13, 216–17,
237, 239, 245, 248–9, 261, 270, 280–1,
289–91, 302, 309

Augmented product 132
Aural 85,86
Authentic goods 197
Avatar 210, 121, 216
Avenue des Champs Elysées 79, 84, 89–90,

101, 137, 242, 260
Avenue George V 79
Avenue Montaigne 79, 87
Azzaro 46
Azzedine Alaia 46

Baby boomers 72
Bailey, R.A. 109
Bailey, Christopher 132, 310
Baker, Josephine 29
Balance sheet 104, 121–2, 124–5, 128
Balenciaga 30, 45, 123
Balenciaga, Cristobal 45
Bally 45, 148
Banana Republic 227
Banner advertising 144
Barcelona 98
Bardot, Brigitte 30

321

Index



Basic product 130
Baume & Mercier 123, 157
BCG Matrix 134, 135
Be a Bag 261
Beatles, The 298
Beauty 10, 15–17, 20–1, 28, 33, 40, 72, 84,

149, 160, 315
Bédat & Co. 123
Belt 17, 92, 131, 134
Benefit Cosmetics 123
Bergedorf Goodman 42
Berluti 45, 123
Bertin, Rose 24, 52
Bespoke 81, 84, 236, 244, 246–9, 251, 254,

255, 260–2, 266, 306–8
Beverly Hills 79
Beyoncé 36, 159
Biba 309
Bicester Village 98, 99
Bill Blass 42, 46
Billionaire 71
Birkin bag 12, 119, 137–8, 142, 172, 248
Birkin, Jane 137, 160
Blahnik, Manolo 46, 115
Bling bling 17
Bloomingdale’s 80
Bobergh, Otto 53, 54
Body Shop 104
Bohemia 310
Boho 310
Bologna 98
Bond Street 79
Bono 239
Boston 108, 134
Boston Consulting Group 134
Bottega Veneta 46, 106, 110, 123, 139, 166
Boucheron 123
Boutique 29, 31–2, 82–5, 173, 177, 189, 195,

198–9, 200, 215, 223, 242–3, 279, 284,
294, 308

Brand affinity 119
Brand ambassador 54, 151, 164–6
Brand association 61, 116, 121–2, 171, 188,

211, 245, 280
Brand awareness 64, 109, 113–15, 121, 128,

158, 178, 179, 188, 202, 226, 236, 311
Brand choice 106, 117, 119, 122, 226
Brand concept 5, 107, 108–10, 112, 128, 290,

296, 303, 305, 306
Brand equity 3, 5, 60, 80, 96, 100, 115, 120–3,

125, 127, 128, 162–4, 166, 171, 179, 182,
186, 196–7, 199, 205–6, 211, 230, 272,
276, 284–5, 296, 302, 308, 316–17

Brand evangelist 188, 190
Brand extension 130, 136, 138, 139, 140, 161,

278, 282, 283, 299, 300, 301, 303
Brand identity 5, 66, 81, 105, 110, 113, 116,

128, 177, 194, 197, 211, 290, 296, 302, 303
Brand image 5, 12, 34, 56, 64, 83, 92, 98,

100, 110–13, 121, 125, 135, 143, 146, 149,
171, 184, 210, 221, 223, 281, 290, 296,
301, 303

Brand logo 11, 13, 30, 103, 109
Brand loyalty 7, 61, 96, 105, 118–21, 128, 144,

155, 164, 171, 190, 200, 247, 252, 266, 311
Brand hopper 67
Brand name 13, 16, 45–8, 60, 65, 101–2, 104,

107–9, 113, 115, 118, 149, 168–9, 280,
283, 300, 305

Brand personality 5, 64, 82, 86, 100, 110–13,
120, 151, 156, 161, 217–18, 220, 281, 290,
296

Brand share 119
Brand strength 5, 11, 126, 140, 161, 206
Brand symbol 9, 11, 14, 111, 120
Brand value 5, 12, 37, 57, 79, 101, 103, 104,

116, 121–8, 142, 164–5, 167, 199, 202,
211, 230, 275, 285

Brasilia 81
Brazil 81, 91
Breadcrumb 219, 223
Brioni 45
Britain 15, 33–4, 35, 37, 40–1, 76, 104, 244,

309, 310–14
British Luxury Council 311
Brooks Brothers 27
Brussels 98
Bubble dress 298
Budget 145, 175, 289, 293, 295
Bunchen, Gisele 116, 166
Burberry 15, 21, 25, 30, 34, 37, 45, 95, 96, 98,

101, 104, 112, 132, 142, 148, 149, 155,
162, 173, 178, 196, 227, 260, 278, 283,
302, 310

Burberry, Thomas 25, 30, 45
Burj Dubai 80
Business management 1, 5, 310
Business model 288, 292, 295–6
Business strategy 2, 5, 9, 125, 263, 267–9,

271–5, 277, 289, 292, 296, 305
Buying behaviour 122
Bvlgari 7, 38, 45, 90, 104, 139, 241, 309

Cacharel 46
Café 89, 134, 138–9, 182, 281
Calvin Klein 32, 43–4, 46, 241, 309
Campbell, Naomi 33, 163
Capital Asset Pricing Model 128
Capri 87
Car Shoe 123
Carbon-neutral 239
Cardin, Pierre 30, 42, 45, 89, 124–5, 168,

297–300, 302
Caribbean 70, 312
Carolina Herrera 46
Carrefour 176
Carrington, Ann 90
Cartier 25, 30, 33, 45, 104, 116–17, 123, 139,

165, 220, 230
Cartier, Louis-François 25, 45
Cash cow 134–5
Cash flow 121, 128, 141, 161, 292
Catalogue 143, 153, 210, 216, 219, 295
Category management 206
Celebrity 7, 19, 31, 36, 43, 51, 115, 144, 148,

156–66
Celine 45, 123, 133, 163
Central St Martin’s College of Art and Design

34
Cerruti 45, 139, 280
Champagne 155, 170, 297, 300
Chanel 7, 10–11, 29, 31, 33, 35, 37, 43, 45, 59,

72–3, 80, 83–4, 86–7, 95, 100, 104, 106,
122, 130, 132, 142, 150, 156, 159, 161–2,
165–6, 169, 185, 196, 201, 213, 215, 218,
221, 228, 231, 249, 304, 309, 318, 320

Chanel, Gabrielle Coco 28, 30, 45, 55, 57, 59,
84

322
in

d
e

x



Channel integration 195, 198
Chaumet 123
Cheng, Barney 245
Children 18, 44, 49, 59, 65, 68, 72, 134, 154,

255, 281–2, 297
China 1, 3, 33, 37–8, 73–5, 154, 172–3, 225,

230, 244–5, 300, 309
Chloé 33, 45, 87, 117, 123, 137, 143, 166, 185,

195–6, 309–11
Christian Dior 10, 31, 34–5, 45, 60, 73, 96,

102, 109–10, 112, 117, 123, 130, 150, 157,
162, 165, 178–80, 192, 197–8, 200–1, 211,
215–16, 221, 231, 283, 298, 309–10

Christian Louboutin 47, 115
Cirimido 98
Civilization 15–17, 23
Clarity 106, 113, 168, 176, 217
Clark, Ossie 309
Class 1, 7, 12, 14, 16, 18, 20, 22, 24, 26–7, 29,

32, 39, 42, 49, 51, 53, 59, 68, 73–4, 80, 83,
112, 183, 186, 225, 227, 240, 290, 298

Clothes 2, 7–8, 65, 69, 169, 222, 232, 238–9,
284, 293, 295

Clothing 1, 15–16, 20, 22–4, 31, 40, 49–50, 52,
55, 59, 134, 163, 193, 229, 282, 295

Co-branding 36, 167, 168–71, 227, 230
Cocteau, Jean 89
Cold-calling 144
Collaborative filtering 212, 223
Collection 21, 27, 31, 33, 44, 54, 81, 90–1,

95–7, 100, 113, 132, 136, 155, 160,
167–71

Colour 1–2, 7, 10, 16–18, 20, 33, 52, 82–3, 86,
90, 102, 107, 113, 144, 208, 210, 212–13,
215–17, 221–3, 246, 250–1, 255–6, 262

Combs, Sean 163, 169, 171
Comme des Garçons 108, 115
Communications 9–10, 33, 35–6, 68, 83, 85,

95, 109, 111–16, 120, 144–5, 148, 150,
152–3, 156–7, 162, 181–2, 190, 197, 203,
205, 215, 226, 228–9, 244, 251, 266, 271,
285, 303–4, 308, 310–11

Community 89, 178, 203, 207–8, 210, 238,
286

Como 98
Competition 3–4, 28, 34, 36–8, 55, 70, 80, 91,

99, 102, 117, 137, 156, 163, 168–7, 230,
242, 249, 256, 259–60, 262–3, 265, 272,
276, 287, 304

Competitor 9, 13, 28, 35, 55, 57, 77, 88,
102–3, 106, 111, 118, 141–2, 146, 148,
154–6, 158, 167, 171, 177, 228, 246, 268,
270–3, 277, 287, 291, 313–14

Compound annual growth rate 128
Computing 203, 205–6, 210
Conglomerate 33–4, 122–3, 126, 279, 304,

308
Consolidation 3, 33, 38, 284
Consumer behaviour 60, 62, 68, 132, 177,

178, 186–7, 189, 193, 227
Consumer credit 69, 312
Consumption 7, 15–16, 34–5, 54, 57, 62, 68,

71–3, 75, 119, 239, 288
Content 190, 203–4, 208, 210, 215, 220, 223,

263
Convenience shopper 189
Core competence 103, 121, 128, 14, 5, 103,

121, 128, 197, 270, 272, 276–7, 302, 306,
314

Core product 130
Corporate asset 121–2
Corporate brand 117, 122, 288
Corporate identity 103
Corporate social responsibility 89, 304
Corporate strategy 133, 121, 127, 247, 299
Cosmetics 1, 16–18, 20, 28–9, 65, 86, 92, 98,

104, 123, 130–1, 136, 160, 162, 167, 170,
185, 193–4, 201, 215, 219, 230, 237–8,
246, 260, 281–2, 297

Cost 12, 35, 50, 55, 66, 69–70, 76, 80, 88,
100, 110, 113–14, 118–19, 120, 126–7,
129, 135, 141–2, 148, 153, 172, 178, 183,
189, 191, 203, 205, 210, 217, 226, 229,
233, 241, 243, 246, 248–55, 258, 260,
262, 273–4, 276, 287–8, 292–4, 302–5,
308

Costume 50, 55
Copyright 173
Coty 28–9
Coty, François 28
Counterfeit consumers 74
Counterfeit goods 172–3, 175–6
Couture 10, 25, 28, 31–2, 39–40, 47–9, 52,

54–5, 57, 89, 109, 115, 123–4, 131, 134–5,
156, 168, 281, 298–9, 301, 307, 310–11,
315

Courreges, André 298
Covent Garden 24
Craftsmanship 11, 40, 105, 130, 236, 241,

272, 283, 289, 303, 305, 308
Crawford, Cindy 163, 166
Credit card 65–6, 69, 170, 290
Creative Director 90, 132, 165–7, 169, 305,

310
Culture 18–19, 21–3, 29, 31, 33, 39–40, 51, 70,

74, 76, 88–90, 132, 146, 157, 292, 297,
304, 309–10, 312

Custom/customize 27, 38, 67, 144, 153,
172–3, 176, 179–80, 182, 188, 191, 203,
208–12, 222

Customer 2, 6, 49–50, 52–3, 55, 60, 70, 79, 82,
84, 87–8, 92, 96–7, 100, 101–2, 101, 106,
113, 119–20, 129–30, 136, 139, 141–4,
151–3,154, 158, 161, 164–5, 171, 188,
190–1, 195–7, 199, 201, 203, 206–12, 214,
217, 220, 221–4

Cyberspace 198, 204

Daewoo 124
Dali 89
Daslu 81
Davie-Brown Celebrity Index 161
De Kare Silver, M. 192
De Narp, Frédéric 165
De Sole, Domenico 59, 136
Defilé 26
Della Valle, Diego 108
Deluxe 120
Denim 32–3, 41, 42
Departmental store 27–9, 32, 42, 76, 80–1,

85, 87, 89, 91, 93, 96, 142, 199, 230, 302,
312

Depreciation 55, 301
Design/designer 2, 5, 7, 9–11, 15–16, 18, 22,

24–35, 37, 39–44, 48, 50–7, 59–60, 64–6,
70–1, 74–5, 79–102, 108, 115, 129–30,
132–3, 137, 139–40, 142, 145, 150, 152–9,
163–72, 176

323

in
d

e
x



Desire 2, 4, 6, 8, 10–11, 14, 29, 36, 43–4, 49,
59, 63, 68, 84, 88, 95, 98, 110, 113,
115–17, 126, 142, 144, 151–2, 160, 162,
167, 169, 172, 177, 175, 179, 185, 188,
190–1, 208, 209, 211, 214, 215, 221, 233,
238, 239, 242, 244, 247, 249, 254–5, 258,
264, 296

Devil Wears Prada, The 36
DFS 123
Diamond 22, 26, 71, 76
Diane Von Fürstenberg 43, 46
Diesel 110
Differentiation 9–11, 14, 19, 56, 92, 106, 108,

149, 152, 178, 212, 242, 275, 288
Digital media 43
Dior, Christian 10, 30, 42, 45, 57
Direct marketing 144–5, 152–3
Directly Owned Store (DOS) 142, 284, 308
Discount 36, 69, 96–100, 127–8, 195–6, 202,

205, 210, 227, 289, 292, 301–2
Disposable 64, 67–8, 71–3, 76, 78, 109, 181,

190, 227, 231, 287
Disposable income 68, 71–3, 78, 181, 287
Distinctive 9, 14, 16, 19, 73, 118, 121–2, 130,

137, 149, 156, 160, 270–1, 307
Distribution 29, 35, 105, 120, 125, 128–9,

142–4, 168, 173, 178, 181, 190, 194–5,
197, 203–4, 223, 272, 284, 287, 289, 292,
303–4, 308

Distributor 142–3, 154, 173, 284, 290
Dolce & Gabbana 43, 47, 90, 159, 170, 195–6,

231, 236, 309
Dolce Vita 38
Donna Karan 15, 32, 35, 43, 47, 108, 116, 123,

309
DotCom 285–6
Download 153, 188, 212, 214–16, 219, 221,

223, 294
Dress/dressing 15–20, 22–9, 39–41, 43, 49–56,

59, 65, 70, 132, 139, 155, 225, 242, 284,
298, 301, 310, 316

Dressmaking 25–6, 40, 49, 52, 54, 56, 310
Dries Van Noten 47
Dubai 80, 88–9, 139, 179
Dublin 98
Dunhill 123
Dusseldorf 98

Ebel 116
E-boutique 189, 199, 215, 223
E-business 3, 179, 182, 194–5, 212, 263, 286,

289, 294–5, 316, 318
E-commerce 35, 57, 127, 181, 185, 195,

272–3, 276, 285–6, 318
E-CRM 183, 187, 207, 223, 276, 289, 295
E-merchandising 220–2
E-retail 178–89, 191–202, 204–6, 212, 221–4,

285–91, 293–6, 307–8, 312–13, 318
eColour 216
Economy 1, 2, 21, 39–40, 72–5, 141, 172, 181,

184, 268, 271, 312, 318
Education 1, 17, 22–3, 49–50, 68–9, 72, 157,

191, 310–11, 315–17
Edun 239
Egypt 1, 15–16, 57
Eighteenth century 14, 24–4, 39
Eighties 32
Elastic 140, 142, 218, 319
Electronic Shopping Test 192, 194

Elegant 17, 22, 26, 42, 44, 309
Elie Saab 46
Elite 23, 41, 71, 78, 114, 306
Elizabeth Arden 29
Elsa Schiaparelli 28, 39, 45
Eluxury.com 197, 199, 201–2, 207, 318
Emenegildo Zegna 39, 45, 90
Emilio Pucci 31, 45, 122–3, 170
Emmanuel Ungaro 46
Emotion 2, 8–9, 62, 64, 85–7, 103, 105–6, 116,

119, 121, 129–30, 184–5, 187, 204, 211,
217, 243, 245

Emporio Armani 133, 150, 279, 281–3
Empress Eugenie 25, 51, 53–4
End-of-season 98, 100, 241
England 14, 18–20, 23–5, 28, 39, 45–7, 49–50,

54, 310, 316
English country style 26, 43
English fashion 26
Entertainment 29, 42, 56, 80, 82, 88–91, 100,

146, 157, 161, 284, 304, 309
Entry barrier 3, 34, 70, 304, 308, 311, 314
Environment 26, 29, 32, 34, 37–8, 41–4, 51,

54, 56, 60, 65–6, 68–71, 77, 95, 97, 99,
103, 120, 144, 154–5, 166, 170, 178,
185–7, 203, 215, 217–18, 190, 195, 225–6,
228–9, 239–40, 243–4, 268–71, 275, 277,
288, 290–1, 296, 304, 308

Escada 46
Estée Lauder 167–9, 171
Ethical 67–8, 153, 155, 189, 239, 243–4, 266,

272, 276
Eunis Bag 142
Evaluation 117, 127, 140–1, 152, 161–2,

187–8, 193, 198, 256
Exclusivity 11, 98, 100, 105, 111, 114, 140,

143, 153, 179, 186, 201–2, 223, 237, 242,
248, 254, 261, 302

Expectation 8, 38, 42, 44, 59–60, 62, 67–70,
81, 93, 99, 142, 151–2, 154–5, 161, 164,
178–9, 185, 187, 189, 199, 205, 208,
211–12, 214–15, 217, 220, 234, 247, 251,
253–4, 265, 271, 273, 287, 302

Europe 1, 3, 16, 18–27, 29–31, 38–9, 41–3,
51–2, 54, 66, 68–71, 73–5, 98, 139, 180–1,
184, 189, 197, 229–30, 249, 286, 288, 290,
309 312–3, 316

Expenditure 34, 73, 75–6, 86, 229, 243, 253,
271, 292

Experience Hierarchy Model 187–8
Experimental 31, 66, 189, 226, 236
Extension 36, 56, 79–80, 88–9, 91, 130, 135–6,

138–40, 155, 161, 165, 167, 174, 237, 278,
281–3, 299–301, 303

Extravagance 29
Extravagant 59, 293
Eyewear 92, 130–1, 134, 136, 150, 160, 167,

194, 236–7, 281–2

Fabric 17, 23–4, 39, 52, 239
Fake luxury goods 172–6
Fame 24, 39–40, 43, 55, 57, 59, 137, 298
Family 18, 24, 29, 40–1, 49, 64, 112, 238, 286,

297, 310, 312
Fashion designer 10, 16, 24, 28–32, 37, 41,

44, 48, 59, 90–1, 108, 156, 169, 227, 230,
239, 178–9, 282, 284, 298–9, 300, 310–12

Fashion icon 24, 29, 32, 42, 136
Fashion independence 32

324
in

d
e

x



Fashion magazine 7, 24, 27, 41, 43, 51, 53,
96, 115, 145–6, 149, 157–8, 179, 229, 233

Fashion season 10, 27, 136, 229, 231
Fashion show 2, 26, 54, 84, 95–6, 100, 132,

153–4, 169, 207, 215–16, 280–1, 299–300
Fashion victim 65–6
Fashionista 17, 24, 66
Fast Fashion 36, 64, 67, 77, 229, 231
Feminine 17
Fendi 21, 45, 87, 97, 117, 122–3, 159, 165,

169, 174, 196, 214
Feuillet, Octave 53
Fidelity card 69
Fifth Avenue 28, 79–80
Financial institution 128
Financial report 122, 124–5
Financial value 9, 122
First-mover advantage 292, 312
First World War 14, 29
Fitness 16, 43, 65
Florence 21, 39–41
Ford, Henry 246–8
Ford Model T 246
Ford, Tom 47, 57, 136, 148, 160, 165–8
Forecast 124, 126–7, 161–2, 181, 186, 289,

291–2
Four Inches 90, 115, 154, 160
Fourteenth century 20
Fragrance 17, 23, 29, 86, 92, 130, 136–7, 139,

146, 148, 157, 163, 167, 169, 185, 193–4,
201, 212, 219, 236–7, 260, 281, 297

France 1, 15, 19–25, 27–8, 35, 38–41, 45–8,
53, 57, 59, 70–1, 80, 104, 106, 108, 123,
146, 156, 174, 176, 181, 199, 201, 220,
227, 242, 297–9, 305, 307, 309–10, 316

Franchise 142, 203, 206, 210
Frankfurt 98
Fred 123
Fred Leighton 169
Free-flow layout 82
French fashion 22–3, 25–7, 39–41, 51, 70, 108,

168, 298
French lifestyle 21, 23, 112, 146
French Revolution 25–6, 51
French style 23, 27
Functionality 188, 190, 199, 211, 215, 219–22
Furniture 23, 36, 44, 131, 134, 300
Future earnings projections 288
Future Laboratory 234, 243

Gagelin 51–3
Galeotti, Sergio 280
Galeries Lafayette 80, 93–4
Galleria Vittorio Emanuele 80
Gallery 50
Galliano, John 16, 37, 47, 72, 117, 165, 213,

215, 310–12
Gap 157, 163, 227–30, 240–1
Gastronomy 89, 156
Gaultier, Jean-Paul 10, 46, 117, 130, 148, 165
General Motors 246
Genuine products 74, 172
Germany 20, 23–4, 45–6, 71, 181, 199
Gianfranco Ferre 46–7, 157
Gianni Versace 33, 39, 40, 43, 46, 98, 102,

117, 139–40, 157, 159, 162, 165–6, 170,
185, 196, 201, 214–15, 231, 236, 239, 309,
318–19

Ginza 80

Giorgio Armani 13, 35, 37, 39, 40, 43, 46, 87,
98, 138, 170, 196, 200, 278, 279, 280, 281,
282, 283, 284

Givenchy 30, 42, 45, 98, 117, 123, 130, 179,
310–11

Givenchy, Hubert de 30, 45
Global brand scoreboard 104
Globalization 36–8, 43, 70, 114, 225, 236,

271–2, 276, 310
Gold 15, 17, 19, 26, 53, 75–6, 79, 83, 113, 130,

170, 262, 286, 288, 306–7
Goodwill 124–5, 154–5
Government 1, 17–18, 21–2, 25, 39, 71,155,

157, 172–5, 297, 314
Greek Empire 13, 17
Grid-flow layout 82
Grooming 17–20, 23
Gross Domestic Product 75
Guarantee 9, 60, 80, 105, 129, 132, 173–4,

194, 219, 231, 250, 252, 307
Gucci 3, 7–8, 10, 12, 15, 29–30, 35, 37–40, 43,

45, 57, 59–60, 73, 79, 96, 98, 104, 110,
112–13, 126, 130, 137–9, 142, 148, 153,
160, 165–7, 178, 192, 196, 200, 207–8,
214, 221, 231, 248, 261, 278, 302, 309

Gucci, Guccio 29–30, 45
Gucci Group 30, 33–5, 39, 108, 117, 123, 284
Guerlain 15, 25, 46, 108, 260
Guerlain, Pierre-François Pascal 25, 108
Guess 44
Guinness, Lulu 90
Guy Laroche 45

Habit shopper 189
H&M 35–6, 66, 93, 101, 157, 162, 169–71, 227,

230–1, 241, 243, 297, 300
Hanae Mori 45
Handbag 23, 90, 133, 139, 148, 194, 216, 253,

301
Hard selling 88
Hardware 130, 250, 256–7, 262, 306–7
Harrod’s 93, 101, 312–13
Harper’s Bazaar 41
Hartnell, Norman 45
Harvey Nichols 76, 80, 89, 312–13
Haute couture 10, 25, 28, 31–1, 39, 47–9, 52,

54, 57, 89, 124, 131, 134–5, 156, 168, 281,
298–9, 301, 307, 310–11

Haute Couture Index Item 307
Hayworth, Rita 298
Helmut Lang 46
Henry Bendel 42
Hepburn, Audrey 30
Heritage 5, 30, 40, 105, 108–10, 148–9, 213,

236, 241–2, 282, 303, 306–7, 314
Hermès 3, 10–12, 35, 37, 45, 60, 72, 102, 104,

107–8, 110, 117, 119, 122, 130, 137–8,
142, 150, 159–61, 165, 172–3, 185, 200,
204, 221, 223, 229–30, 236, 241, 248, 209,
314, 317, 319

Hermès, Thierry 45, 108
Herzigova, Eva 166
Hewson, Ali 239
High society 21–3, 25, 53–4, 156
High street 66, 226, 289
History 13–14, 17, 19, 13, 25, 35, 43, 57, 73,

90, 93, 107, 109, 145, 148, 153, 155, 225,
228, 236–7, 248, 278, 280, 285–6, 297,
303–5, 308–11, 314–16

325

in
d

e
x



Hogan 43, 47
Hollywood 16, 29–32, 56, 115, 157, 159, 284
Home decoration 131, 134, 139, 300
Home shopping 153
Homepage 188, 190, 210–11, 213–16, 218–19,

221, 223, 296
Hong Kong 44, 74–5, 80, 84–5, 172–4, 178,

182, 234, 307
Hotel 36, 44, 80, 130–1, 134, 138–40, 237,

239, 255, 281, 297, 300
House of Worth 29, 41, 45, 48, 55–7, 156
Hugo Boss 45
Hugo, Victor 267
Hurley, Elizabeth 35, 163
Hussein Chalayan 47, 311
Hygiene 16, 20

Icon 24, 29, 31–3, 42–3, 136–7, 157, 215, 222,
233, 236, 284, 296

Image 5, 8, 9, 12, 34, 36, 41, 52, 55–6, 60, 62,
64, 72, 74, 76, 81–3, 85–7, 89, 92–3, 98,
100, 106–7, 110–13, 116, 119, 121–2, 125,
129, 135, 143, 144–52, 154–7, 161–3,
167–8, 170–2, 177, 184, 206, 208, 210–11,
213, 216, 221, 223–4, 227–8, 230, 233,
248, 258, 266, 280–2, 288, 290, 294–7,
299, 301–3, 315

Imagination 84, 92–3,106, 149, 247, 310
Iman 33
Imitation product 172
Impersonal selling 82, 88
Inelastic 142
Independent 66, 70, 72, 81, 96, 112, 122, 190,

195–7, 201–2, 232, 251, 278, 304
India 26, 33, 37–8, 70, 75, 80, 179–80, 312
Individualistic 66, 120, 226
Information 5–6, 35–7, 43, 50, 66–8, 69, 91,

96, 133, 152–4, 178–9, 182–3, 187 195,
198–9, 201–2, 204–5, 208, 210, 215, 217,
220, 223, 226, 233–6, 251, 254, 260, 262,
265–6, 285, 287, 291–2, 316

Information technology 35, 36–7, 43, 68,
226,251, 285, 287, 291–2, 312–13

Innovation 2, 4, 10–11, 18, 27, 31, 34, 40, 56,
60, 106, 149, 169, 202, 227, 231, 243,
251–2, 261, 264, 287, 297, 299, 312–14

Input stage 64
Inspiration 10, 16, 32, 42, 75, 132, 165, 172,

310
Intangible 2, 5, 9–10, 12, 14, 33–4, 37–8, 62,

64, 85–6, 103–4, 106, 121–2, 124–5, 127–9,
140, 226, 238–9, 243–5, 279, 302

Intellect 10, 17, 23, 25, 83, 89, 173, 175, 192,
247, 313

Intellectual capital 247
Intellectual property 173, 175
Intelligence 8, 24, 66, 112, 189, 239, 272, 276
Interactivity 190–1, 219–22, 263, 294, 301
Interbrand 37, 103–4, 127–8, 230, 279
Intercultural 43, 66, 69
Internal organization 270
Internet 4, 35–8, 57, 63, 66, 68, 76, 114, 120,

143–4, 154, 178–91, 194, 197, 201–7, 211,
217–18, 224–6, 233, 236, 244, 247, 253,
262–3, 271, 285–6, 288–90, 294–6, 304,
318

Investment 20, 100, 103–4, 121, 126, 135,
141, 183, 226, 285–6, 288–9, 291–3, 302–4

Investor 117, 268, 271, 286, 298, 308

IPod 38, 67, 76, 130, 134, 139, 144, 258, 263
Irrational/irrationality 62, 119, 187
Isaac Mizrahi 43, 47
Issey Miyake 15, 32, 46
Istanbul 81
Italian fashion 18, 23, 38–40, 43, 57, 108
Italy 1, 15, 17, 20–1, 23, 28–9, 38–41, 45–7,

71, 80, 97, 104, 106, 123, 165, 173–4, 181,
195, 278, 280, 284, 297, 309, 316

Jacobs, Marc 10, 44, 47, 90, 123, 165–7
Jackie bag 137–8, 160
Jaeger Le Coultre 115
Jagger, Mick 32
Japan 4, 32, 34, 37–8, 45–6, 72–6, 79–80, 90,

108, 159, 169, 220, 226, 244, 300
Jardin de Tuileries 53
Jean Cocteau 89
Jean-Paul Gaultier 10, 46, 117, 130, 148, 165
Jean Patou 29, 45
Jeanne Paquin 45, 55
Jeans 26, 33, 163, 228, 251, 279, 281–3
Jermyn Street 22
Jet-set 32
Jewellery 7, 15–19, 21–2, 34, 40–1, 69, 75, 92,

130–1, 134–5, 139, 148, 169, 185, 194,
237, 239, 258, 263, 281–2, 297, 301

Jimmy Choo 7, 34, 37, 47, 70, 90, 96, 108,
115, 126, 134, 136, 153–4, 159–60, 165,
195, 226, 236, 304, 310–12

Johannesburg 80–1, 179
John Galliano 16, 37, 47, 72, 117, 165, 213,

215, 310–12
John Rocha 46
Johnson, Beverley 33
Jones, Stephen 311
JP Tod’s 108–9, 139
Judith Leiber 46

Kane, Christopher 311
Kapferer, Jean-Noel 107, 128, 315, 317, 320
Kaplan Norton 274
Karl Lagerfeld 10, 33, 46–7, 165–6, 169–70,

171, 215, 227, 230
Kate Spade 170
Kawakubo, Rei 46, 108
Keller, Kevin 115, 316–17
Kelly bag 102, 137
Kelly, Grace 30, 137, 160
Kennedy, Jackie 30–1, 42–3, 137–8, 160
Kenneth Cole 46
Kenzo 32, 46, 98, 123
Key success factor 244, 270, 287, 306, 311–13
Klum, Heidi 166
Knightsbridge 79, 93, 101
Knowledgeable 25, 66–7, 190
Krizia

L’Espace Cardin 300
L’Epace Vuitton 90
La Maison Worth 29, 41, 45, 55–7, 156, 166
La Roca Village 98
La Vallée Village 98–9
Laflachère 123
Lagerfeld, Karl 10, 33, 46–7, 165–6, 169–70,

171, 215, 227, 230
Lagos 81
Lam, Jimmy 245
Lambskin 307

326
in

d
e

x



Lane Crawford 80
Lancel 45, 117, 123
Lanvin 28–9, 45, 55
Lanvin, Jeanne 28–9, 45, 55
Le Bon Marché 80, 85, 123
Leather goods 30, 34, 86, 92, 97, 30–7, 151,

185, 193, 204, 215, 236–7, 250, 257, 261,
246, 281, 305

Ledbury Research 235, 313
Legacy 15, 155
Lewis & Allenby 50–1
Licensing 278, 296–7, 299–303, 124, 143,

241
Lifestyle 2, 4, 7–8, 16, 21–3, 25, 27, 32, 36,

38–9, 42, 44, 57, 59, 61, 63, 76, 95, 112,
139, 146, 148–9, 159, 186, 233, 235,
237–9, 243–4, 282, 285, 293, 300–1, 303,
310

Lighting 82–3, 86
Limited edition 67, 76, 81, 84, 90, 120, 155,

160, 169–71, 195, 204, 210, 229–30, 281,
307

Linen 16
Literature 2, 20, 21, 25, 28, 49, 89, 132, 309,

311
L.K. Bennett 47
Location 28, 53, 62, 66, 78–81, 89, 98, 100–1,

116, 142, 148, 159, 177, 179, 181–4, 186,
200, 204, 206, 210, 215, 220, 223, 230,
243, 245, 286

Loewe 45, 117, 123, 228
Logistics 183, 186, 194, 205, 223
Logo 9, 11, 13, 30, 102–3, 107, 109, 110, 129,

148, 213, 256–7, 301, 307
London 8, 10, 16, 22, 24, 27–8, 30, 32, 34–5,

40, 42, 44, 49–52, 70, 79, 88, 93, 137, 139,
146, 148, 154, 160, 172, 180, 183, 185,
227, 230, 232, 234–5, 238, 254–5, 286,
293, 307, 309, 310, 313, 315–20

Longoria, Eva 230
Lord & Taylor 27
L’Oréal 104, 230
Los Angeles 79, 154, 230
Loudemilk, Linda 239
Louis Feraud 45
Louis Philippe 51
Louis XIV 21–3, 57
Louis Vuitton 3, 7, 10, 11, 13, 15, 25, 30,

32–5, 37, 45, 73, 79, 81, 83–4, 87, 89–90,
94–5, 101, 103–4, 107, 109–10, 117, 122–3,
126, 132–3, 136, 138–9, 153, 155–6, 158–9,
161, 163, 165–6, 173–6, 184, 192, 197,
199–200, 202, 208, 213, 215, 236, 242,
255–6, 258, 261, 278, 283, 304, 309

Louvre 50
Loyalty 5–8, 55, 60, 61–2, 72–3, 96, 105,

118–22, 128, 144, 155, 164, 171, 178,
190–1, 194, 200, 212, 222, 241, 244, 247,
252, 266, 291, 306, 311

Luella Bartley 169
Luggage 25, 30, 134, 194, 228, 300
Luxury briefing 234–5, 243, 312–13, 145
Luxury departmental store 28, 80–1, 87, 91,

96, 199, 230, 312
Luxury fashion intelligence 312–13
Luxury lifestyle 44
LVMH 33–5, 57, 117, 122–3, 170, 197, 286,

318
Lyon 24, 52

Mac 294
Macy’s 27, 42, 80, 92, 199
Made-to-fit 248
Made-to-measure 16, 22, 261
Made-to-order 248, 254, 260, 306
Madeleine Vionnet 29, 45, 315
Madison Avenue 79
Madonna 33, 36, 157, 159, 162–3, 215, 227,

230
Madrid 98
Magazine 7, 22, 24, 27, 37, 41, 43, 50, 51, 53,

96, 115, 145–6, 149, 157–9, 179, 229,
233–5, 286, 313

Maier, Tomas 166
Mail order 143
Make-up 16–18, 20, 29, 53, 69, 123, 136, 139,

236–7
Make-up Forever 123
Mall of the Emirates 80, 89
Mango 229–30
Mannequin 160, 222, 295
Manolo Blahnik 133, 159
Marc Jacobs 10, 44, 47, 90, 123, 165–6, 197
Marie-Antoinette 24, 52
Marie-Augustine 52–3, 55
Marina Rinaldi 46
Market/marketing 1–6, 9–11, 13, 25–8, 31,

34–9, 41, 43–4, 48–9, 52, 56–7, 64–78,
81–2, 84–5, 89, 91, 95–7, 99, 101, 103–4,
106, 109, 111, 113–14, 116, 122, 124–5,
127, 128–30, 132–46, 150, 152–3, 156–8,
160, 162–3, 166–70, 172–4, 181, 183–8,
190–2, 194–5, 197, 199–210, 212, 215,
220, 223, 225–30, 233–49, 255–6, 262,
264–6, 268–73, 276, 281–94, 296, 300–4,
309, 311–19

Market assessment 290
Market competition 37
Market gap 52, 200
Marketing mix 129, 136, 203–4, 223
Marketing research 135, 235
Marni 47
Mary Quant 31, 45, 309
Masstige 254
Mass fashion 3, 10–11, 32, 35–6, 38, 77, 82,

84, 92–3, 96–101, 114, 151, 168–71, 195–6,
199, 202, 225, 226–31, 240–2, 244–5, 248,
287, 304

Mass market 3, 44, 78, 97, 145, 162, 226–8,
240–2, 249, 264, 282, 288, 290

Mass production 14, 27, 31–2, 248–50,
252–3

Materials 11, 15, 18–20, 31, 49, 51, 66–7, 76,
130–2, 136, 139, 173, 176, 237, 139, 244,
250, 252, 256, 261–2, 264, 282–3, 289,
298, 300, 306–7

Matsuya 80
Matsuzakaya 80
Matthew Williamson 310
Max Mara 45
Maxim’s 300–1
Media 4, 43, 67, 69, 81, 92, 98, 114–15, 145–6,

153, 155, 158, 159, 183, 190, 213, 229,
233, 271, 284, 294, 305

Mellon, Tamara 47, 165, 310, 312
Memory 87, 109, 113, 114, 212, 215, 222,

292
Menswear 194, 280–1, 311
Mercer 50, 52

327

in
d

e
x



Merchandising 25, 56, 91–3, 100, 186, 191,
220–2, 287, 289

Merger 33, 104, 122, 124, 126–7
Methodology 125
Michael Kors 44, 46, 112
Microenvironment 268–9
Middle class 27, 29, 32, 42, 73, 225, 227, 240
Middle East 34, 66, 80, 286
Mila Schön 45
Milan 10, 40, 42, 44, 79, 97–8, 139, 230, 307,

309
Milliner 28
Millionaire 71, 73, 75, 299
Minority Report 246–7
Mitsukoshi 80
Mind 4–5, 18, 26, 41, 50, 52, 61, 69, 80, 81,

84, 95, 103, 111, 114, 116, 119–20, 122,
140, 209, 211, 229, 238, 278, 280, 282,
290, 303, 313

Missoni 45, 139–40, 169
Miu Miu 33, 123
Mobile 4, 38, 63, 66, 68, 76, 134, 144, 170,

244–5, 246, 315
Mobile shopping 63
Model 1, 7, 18, 24, 26, 33, 36, 40, 48, 54, 65,

78, 91, 105, 111–12, 116, 128, 130, 132,
134, 144, 148–9, 151–2, 154, 157, 162–3,
166, 169, 187–9, 203, 222, 227, 229–31,
246, 254, 267–77, 283, 285, 288, 292,
295–6, 298, 320

Moisturiser 16–17
Monroe, Marilyn 30, 156
Montblanc 123
Montegrappa 123
Montevarchi 97
Moscow 75–6, 80
Moschino 31, 46
Moschino, Franco 31, 46
Moss, Kate 162, 166
MP3 Player 139
Mulberry 32, 34, 37, 46, 137–8, 255, 310
Mumbai 80, 179–80
Munich 98
Murakami, Takashi 132
Museum 16, 33, 89–90, 131, 155, 297, 300–1,

314
Music 2, 28, 32–3, 78, 86, 89, 144, 157,

159–60, 162, 169, 208–9, 212, 215,
217–18, 230, 233, 239, 263, 298, 310

Myrrh 15, 17

Narciso Rodrguez 47
Napoleon 25, 53–4, 156
Navigation 187–8, 190, 210–12, 215, 219, 221,

223, 294–5
Need 2, 7, 11, 18, 33, 35–8, 40–1, 52, 55,

59–63, 65, 67, 70, 78–9, 86, 88, 92–3,
96–7, 100–1, 105–6, 111, 117, 119, 122,
127, 129, 133, 135, 137, 139, 148, 151,
154, 160, 166–9, 171, 174, 176–7, 178,
180, 186–8, 191, 193, 201, 204–5, 211,
224, 228–9, 231, 233–5, 239, 243–4, 246,
248–51, 254–5, 259–60, 265, 267, 269,
274, 277, 282, 284–7, 289, 291, 296,
303–4, 306–8, 311, 314

Net present value 127
Net worth 71–2
Neuro-marketing 38
New product development 132

New World 26, 40
New York 10, 12, 27–9, 33, 42, 44, 54, 57, 75,

79, 81, 84, 87, 96, 139, 154, 169, 172–3,
176, 178, 228, 230, 238–9, 284, 286, 293,
307–9, 314–15, 317–19

Niche 28, 79, 81, 145, 189, 225, 240, 288
Nicole Farhi 46, 139, 170, 310
Nicoll, Richard 311
Nigeria 81
Nike 81, 84, 104, 251
Nina Ricci 31, 45, 130
Nineteenth century 14, 25–8, 39, 42, 54–5,

156, 166, 225
Norman Hartnell 45, 310
Noughties 35–7, 71
Nouveaux riches 51
Nuala 169

Obsession 21, 39, 181, 301
Offline 67, 143, 153, 174, 184–7, 189–1, 194,

197–200, 202–6, 209–10, 215, 217, 221,
223, 263, 288, 291, 295–6

Ogilvy 128
Ogilvy, James 35, 312
Omas 123
Omotesando 79
One-to-one marketing 67, 96
Online 36, 67, 95, 143–4, 153, 178–201,

203–24, 233–4, 244, 251, 257–8, 262–3,
284–92, 294–6, 301, 308, 318

Opera 22, 34–5, 42, 51
Operations management 292, 305
Opulence 15–16, 19, 21, 23, 27, 40, 51, 57,

111, 140
Organic 239
Originality 41, 67, 69, 112, 115, 243
Oscar Awards 115, 284
Oscar de la Renta 46, 152
Outsourcing 70, 229, 304
Output stage 64–5
Oxford 98
Oxford Street 24, 172
Over-exposure 80, 114, 162
Ozwald Boateng 34, 37, 310, 311

Packaging 73, 86, 92, 94–5, 109, 130, 170,
245, 257

Palace 23, 80, 299
Paintings 16, 50, 90
Pakistan 70, 312
Palais Royal 24
Paquin, Jeanne 45, 55
Paradox 199, 225, 242
Paris 10, 12, 19, 21–2, 24–5, 27–9, 31–2, 42,

44, 48–53, 65–7, 79, 84–5, 87, 89–91, 94–6,
98–9, 101, 137, 139–40, 148, 155–6,
159–60, 163, 175, 178–9, 181, 224, 230,
232, 234, 238, 260, 284, 286, 293,
297–301, 305–9, 311, 315, 317

Passy bag 256
Patou, Jean 29, 45
Patrick Cox 47
Paul & Joe 47, 70, 108, 236, 304
Paul Poiret 28–9, 45, 55, 59
Perception 11, 14–15, 33, 41, 64, 86, 88,

102–3, 105, 109–10, 117, 119, 121–2, 152,
162, 179, 187–8, 193, 209–11, 214–15,
223, 229, 246, 280, 299, 301, 303, 309

Perfume 16–17, 23, 29, 130–1, 140, 159, 163,
212, 219, 237, 260, 282, 301

328
in

d
e

x



Permission marketing 205, 207, 223, 266
Peron, Eva 298
Perry Ellis 43, 46
Personal selling 82, 88, 144–5, 153, 165
Personal shopper 67, 96
Personal style 66, 229, 249
Personality 5, 7, 56, 61, 64–8, 80, 82, 84–7,

97, 100, 106, 110–13, 116, 120, 145, 149,
151, 156, 160–1, 167, 211, 213, 217–18,
220, 260, 278, 280–2, 285, 290, 296, 299,
312

Personalization 183, 188, 191, 208, 212,
249–50, 258, 261, 311

Piaget 123
Piazza Sempione 236
Pierre Cardin 45, 87, 139–40, 155, 278,

296–303
Pine II, Joseph 249, 256, 259–60, 262–3, 265
Pirated product 172
Philip Treacy 311
Photographer 155, 157, 251
Point-of-delivery 257–8, 92
Poiret, Paul 28–9, 45, 55, 59
Polet, Robert 59–60
Polo 255
Pop culture 29, 31, 309
Pop-up 144, 202, 219, 294–5
Population 10–11, 27, 42, 44, 60, 68–75, 78–9,

178, 181–2, 186, 189, 200, 227, 239, 242,
254, 290, 301

Portugal 23, 71
Positioning 5, 38, 77–9, 81–2, 92, 100, 111–12,

116–19, 122, 128–9, 139–40, 142, 152,
161, 167–8, 191, 206, 209, 236–7, 244,
278, 288, 290, 301–3, 305–7

Post-season sales 95–6
Potential product 132
PPR 33
Prada 29–30, 33, 36, 38–9, 45, 73, 79–80,

97–8, 104, 110, 123, 127, 129, 139, 165,
169, 196, 202, 230–1, 261, 309, 314

Prada Group 33–4
Prada, Mario 29, 45
Precision 30, 40, 105, 130, 242, 281–3
Preference 20, 23, 62, 65, 70, 76, 118, 121,

155, 209, 246–7, 251, 255, 259–60, 262–4,
266, 312

Premium pricing 11, 105, 140–2, 282, 284,
301–2

Pre-season show 95–6
Prestige 5, 10–11, 35, 73, 77–81, 107, 111,

114, 117, 119, 129, 131, 140, 143, 153,
164, 166, 173, 179, 186, 213, 217, 230,
240–2, 244, 254, 261, 302, 306

Prêt-à-porter 124, 134, 168, 281, 298, 301, 
307

Price 2, 11, 24, 35, 64, 66, 69, 92, 96–100
Price elasticity of demand 142
Pricing 11, 64, 66, 92, 105, 128–9, 140–2, 167,

196, 198, 203, 205, 210, 242, 282, 284,
289, 301–3

Primark 69
Princess Diana 33
Princess Von Metternich 53, 156
Print media 81, 114, 146, 159, 183, 229
Printemps 33, 80, 89, 91, 168, 299
Privacy 191
Private equity 3, 126, 226
Private shopping 54, 67, 97, 153

Product 2–5, 7–14, 16, 18, 21–2, 26–32, 34–38,
40–1, 44, 53, 55–6, 60–70, 72, 74–8, 81–4,
86–8, 90–2, 95–9, 101, 102–3, 105–10,
113–21, 125, 127–30, 132–43 145–6,
148–51, 153–5, 157–69, 172–6, 178–80,
183–6, 188–210, 212–13, 216–24, 226–34,
236–7, 239, 241–66, 271, 280–5, 287–9,
291, 295, 297, 299–314

Product assortment 16, 142
Product extension 36, 135, 139–40, 167, 

237
Product portfolio 5, 34, 69, 133–6, 139, 237,

249, 255, 261, 281
Product preview 67, 153, 207
Product zoning 92
Promotion 33, 53, 55–6, 64, 92, 114–15, 

126, 128–9, 144–5, 153–4, 156–7, 159,
165, 177, 190, 203, 205, 284–5, 288–9,
292–3

Prototype 132
Psychological 2, 9, 14, 61–2, 64, 84–5, 88,

106, 123, 129, 141, 171, 185, 204, 243
Psychology 4, 10–11, 64, 103, 119, 185, 187,

226, 228
Public relations 144, 154, 155–6, 203
Publicity 31, 51, 56, 89, 113, 115, 142, 148,

154, 156, 160, 237, 282
Pucci, Emilio 31, 45, 122–3, 170
Puma 81, 91, 98, 169, 228
Punk culture 31, 33
Purdey 123

Quadrilatero d’Oro 79
Quality 9, 11–12, 14, 38–9, 66, 73, 105, 114,

117, 125, 130, 140–1, 143, 146, 150, 161,
167, 189, 216, 241–2, 251–2, 254–5, 282–3,
289, 299, 302, 306–8

Queen Victoria 28, 54
Querini Stampalia 90

Rabanne, Paco 31, 46
Rai, Aishwarya 230
Raison d’être 117
Ralph Lauren 15, 32, 41, 43–4, 46, 96, 136,

139, 221, 255, 309
Ready-to-wear 26–7, 31, 40, 42, 57, 139, 299
Refund 183, 187, 194, 205–6, 291
Regent Street 28, 50
Renaissance 20–1, 39–40, 57
Repeat visits 215, 222
Repositioning 278
Restaurant 7, 36, 44, 87, 89–90, 98, 130–1,

138–40, 237, 239, 281, 297, 300–1
Retail 1, 4, 21, 26–9, 32, 34–6, 38, 41, 44,

63–4, 69, 71–2, 74–5, 79–93, 95–101, 129,
133, 142–3, 164–5, 169, 173, 176–8,
181–6, 190, 192, 195, 197–200, 202, 204,
206, 210, 216–17, 221, 223, 226–7, 230,
232–3, 241, 244, 256–7, 259–65, 271–2,
284–96, 299–302, 304–10, 312, 313, 316,
318

Retailment 89–91
Returns 37, 80, 86, 99, 103–4, 126, 183, 194,

205–6, 291, 293
Revenue 1, 12, 21, 61, 104, 125, 128, 140,

145, 163, 816, 196, 229, 289, 292–3, 313
Reverse positioning 307
Ricci, Nina 31, 45, 130
Richard Tyler 46

329

in
d

e
x



Richemont Group 33–4, 117, 123, 126, 169
Rio de Janeiro 81
Risk assessment 274
Rhodes, Zandra 33, 46, 310
Roberto Cavalli 34, 46, 87, 100, 117, 138, 153,

155, 185, 195–6, 209, 213, 263
Rochas 45
Roger Vivier 45
Rolex 104
Roman Empire 13, 17–21, 38–9
Rome 17–18, 21, 40, 83, 87
Royal Exchange 24
Royal family 18, 24, 29, 310
Royalty 51, 54, 120
Rue de la Paix 28, 53, 97
Rue du Faubourg Saint Honoré 79
Rue Richelieu 50–1
Rue Saint Honoré 22, 24, 28, 79, 238, 305
Runway 96, 166, 231, 281
Russia 23–4, 37–8, 75–6, 80–1
Russo, Renzo 90

Saint Laurent, Yves 30–3, 46, 95, 108–9, 117,
162, 309

Saks Fifth Avenue 80
Sales forecast 164, 289, 292
Salvatore Ferragamo 16, 38–9, 45, 108, 139,

154
Samaritaine 123
Sandton City 81, 184
Sara Jessica Parker 36, 163
Sarapfour, Behnaz 169
Savile Row 22
Savoire faire 22, 251, 282, 305, 307
Schiaparelli, Elsa 28, 39, 45, 59, 89, 298
Schiffer, Claudia 230
Schwab, Marios 311
Seamstress 26, 54
Seasonal fashion 18, 48, 241
Second World War 30, 40–1, 298
Security 183, 189, 191, 194, 207, 220, 290,

294, 307
Seibu 80
Segmentation 70, 189
Self-esteem 62
Self-image 62, 76, 119, 172
Self-promoter 56
Selfridge’s 80
Senses 7, 84–5, 87, 185–6, 191–3, 212, 243
Sensory 84–7, 179, 184–6, 192–3, 212, 217,

219, 263, 290, 296
Sephora 123
Sergio Rossi 45, 123
Sex 82–3, 148, 159, 281, 298
Sex and the City 36, 115
Sex Pistols 33
Seventies 31–2, 57
Sewing machine 26–7, 42
Shanghai Tang 123, 169
Shareholder 100, 154, 226, 268, 286
Sheep 60–1
Shipping 180, 210
Shisheido 170
Shoe 1, 2, 7, 18, 39–40, 90, 92, 106, 115, 123,

131, 133–4, 136, 154, 160, 169, 193–4,
202, 231, 248, 281, 283, 301

Shop 13, 24, 35, 39, 49–50, 54–5, 59, 63, 72,
186, 188–9, 216–18, 227, 233, 244, 249,
258, 288, 290, 294–5

Shopping 4, 36, 38, 44, 54, 63, 65–6, 68, 74,
76, 120, 139, 153, 180–7, 189, 192, 194,
197–9, 202, 204–5, 207–8, 210, 212, 215,
220, 222, 227, 244–5, 246, 252, 259–60,
263, 266, 284, 287–91, 294, 300, 313

Shopping assistant 67, 295
Shopping channel 63, 66, 215
Shopping lunch 95, 97
Short term 103, 127, 159, 164, 287, 302
Signature 16, 53, 56, 84, 106, 109–10, 130,

137, 138, 282, 307
Silk 19, 21, 24, 40, 50, 52
Silver 15–16, 157, 262
Six Ps 129, 140
Sixties 30, 57
Slide-show 212, 217
Sloane Street 79, 101
Small leather goods 92, 133–4
Smart 61, 65–7, 250
Smell 13, 66, 86–7, 129, 192, 212, 218–19
Social benefits 191, 208, 210
Social class 1, 14, 16, 18, 20, 22, 29, 32, 49,

51, 240
Social evolution 14
Social group 64
Social identity 62
Social liberty 22
Social responsibility 89, 273, 304
Social self 62
Social shopper 189
Society 1–3, 8, 10, 14–33, 41–3, 51–7, 59, 68,

89, 148, 156–7, 179, 181, 207, 225, 231,
240, 243, 246, 271, 291, 309, 312

Socio-cultural economy 268
Sonia Rykiel 46
Sophistication 20, 22–3, 33, 42, 74, 112, 115,

281, 309
South Africa 81
South Korea 181
Spa 130–1, 255
Space, The 97
Spain 1, 20, 23, 35, 45–6, 71, 181
Spanish fashion 20, 22
Sponsorship 89, 114, 144–5, 155–6
Sportswear 41, 43, 81, 84, 91, 104, 134, 169,

218, 228, 251, 282, 287
Stakeholder 117, 144, 154, 164
Standardized product 248, 255–7, 259–60,

262–3
Starck, Philippe 81, 170
Status 5, 16–17, 19, 23–5, 32–3, 36, 44, 62, 77,

79–80, 89, 110, 114, 119, 122, 129, 143,
150, 156, 160, 162, 165–6, 186, 202, 210,
227–8, 230, 237, 241, 245, 250, 266, 279,
284, 290, 294, 302–3

Stefano Bi 123
Stella McCartney 34, 37, 47, 91, 123, 154,

160, 166, 169, 171, 227, 230, 236, 304,
310–12

Stickiness 190, 215
Stock market 104, 122, 124, 286
Stone, Sharon 35, 157, 160
Store account 66
Store card 69
Store concept 81–2, 84, 87–8
Store credit 210
Strategy 2, 5, 9–11, 34, 36–8, 44, 71, 77, 80–1,

89, 91, 98–100, 103, 105, 107–10, 112–13,
116–17, 121, 125, 127–9, 133, 136–44,

330
in

d
e

x



146, 150, 153, 155, 160, 159, 161–2, 164,
167–8, 170–1, 176, 184, 188, 191, 192,
194–200, 202–5, 209–12, 214, 217, 219,
223, 225, 228, 231, 236–7, 243, 245,
247–8, 251, 256, 263, 265–9, 271–7, 280–9,
292, 296–7, 299–300, 302, 305–7, 314–15,
317–18, 320

Sub-brand 133, 136, 155, 169, 280–4, 300
Superior 18, 27, 49, 88, 111, 121, 188, 209,

217, 248, 282
Supplier 22, 24, 51, 74, 154, 173–4, 206, 229,

268, 271, 312
Style 16–33, 35, 37–44, 48, 50–1, 54–6, 59, 61,

63, 65–7, 70, 74, 76, 80, 84, 92, 95, 97,
106, 106, 109, 110, 145–6, 149, 150, 157,
160, 178, 199–200, 208, 213, 217, 221–2,
227–30, 232–4, 246, 249–51, 255, 259–60,
270, 275, 279, 280–2, 289–90, 294–6, 298,
309–10, 312, 315–19

Style adviser 95, 157, 233, 290, 295
Stylist 66, 95–7, 226, 233
Subconscious 11, 84–5, 106, 113, 116, 119,

217, 233, 245, 292
Swan & Edgar 49–50
Swarovski 139, 170
Swedish 53, 169, 227
Swiss 90
Switching cost 66, 178, 183, 189, 226
Sydney 44
Symbolic 8, 17, 37, 62–3, 65, 105, 109, 115,

129, 165
Systems 14, 19, 20, 181, 187, 205–6, 248, 250,

253, 255, 265, 271, 275, 287, 289–91,
294–5, 314

Tactic 36, 81, 88–9, 92, 109, 114–15, 137–8,
143, 148, 151, 154, 156, 159, 168, 170–1,
191, 199, 203, 222, 228–31, 289, 307

Tactile 85–6
Tag Heuer 123
Tailor 19, 22, 24–5, 39, 42, 50, 249, 266
Taiwan 80
Taj Mahal 80
Takada, Kenzo 32, 46
Tangible 9, 62, 124, 129–30, 140, 239, 245,

302
Target 44, 70, 72, 92, 98, 101, 103, 106, 113,

114, 128, 140, 144–7, 154–6, 167–9, 171,
176, 189, 192–3, 220, 227, 230, 233, 242,
260, 262, 281–2, 287–8, 312

Taste 10–11, 16, 18–19, 21–3, 26–7, 29, 32,
41–3, 51–2, 55–7, 65, 70, 75–6, 85, 87, 96,
109, 117, 120, 129, 192, 217, 236, 246–7,
249–51, 257, 259, 287, 298, 310

Tax 125–7, 146, 172, 194, 206, 279, 293–4
Taylor, Liz 30
Techniques 2, 5, 14–15, 17, 26, 35–6, 38, 42,

78, 81–2, 88, 91–2, 95, 101, 176, 179, 203,
205, 208, 220–2, 227, 229, 245, 248–50,
254, 268, 304–5, 307–8

Technology 31, 35–6, 38, 40, 68, 91, 124, 178,
186, 197, 210, 226, 244–8, 251, 254–5,
257–258, 271, 285, 287, 291–2, 294–6

Ted Baker 47
Telemarketing 153
Temporary ownership 76, 232
Tesco 241–2
Textile 19, 21–2, 24–5, 40, 49–52, 54, 56, 74,

131, 229, 311

Ticketing display 92
Theatre 21, 28, 42, 55, 301
Thierry Mugler 46
Thomas Pink 46, 122–3
Thomson 124
Throwaway fashion 231–2
Timepiece 92, 134–6, 194, 201, 204, 239, 257,

297
Tod’s 40, 43, 46, 108–9, 139
Tokyo 44, 73, 79–80, 87, 179, 230, 297, 309
Tom Ford 47, 57, 136, 148, 160, 165–8
Tommy Hilfiger 32, 47, 104, 241, 255
Toolbar 215
Topshop 227
Touch and Feel 86, 185
Tough, Clare 311
Trademark 9, 30, 102, 172–3
Traffic generation 92
Triangle d’ Or 79
Tradition 1, 3, 14–15, 17, 20, 25, 30, 36, 39,

43, 49, 60, 64, 68, 91, 107–10, 130, 140–1,
144–5, 202, 228, 242–3, 272, 276, 285,
297, 304, 307, 309–11

Transaction 125–6, 188, 190–1, 207, 220, 290
Travel 20, 24, 27, 32–3, 41, 43, 49, 66, 68–9,

74, 84, 90, 97, 100, 114, 131–2, 174–5,
180, 185, 189, 192, 205, 224, 238, 244,
269, 271, 291

Trend 10–11, 20, 31, 32, 37–8, 41, 43–4, 48,
52, 55–7, 65, 67, 70, 91, 96, 108, 112, 130,
132, 135, 177, 180, 199–200, 211, 218,
231–5, 241, 254, 268, 271, 281, 291, 312,
316, 319

True-self 62
Trunk show 95–7
Trussardi 45
T-shirt 41, 43, 160
Turkey 81
Turlington, Christy 81, 91, 169
Tuscany 17, 97
Twentieth century 15, 28–30, 41, 89–90, 225,

310
Twenty-first century 68, 70, 108, 225, 236,

278, 301, 303–5, 308, 310, 314

Unconscious 7, 86, 113, 118, 228
United Kingdom 35, 70–1, 146–7, 170, 180,

312
United States 17, 72, 181, 310
Unique 2, 9, 11, 17, 82, 102–3, 105–7, 111–15,

117, 139, 156, 178, 182, 190, 197, 199,
243–5, 262, 268–70, 287, 289, 310

Upper class 22, 112, 240
Usability 188–9, 205, 212, 219–22
User-to-user community 207–8

Valentino 10, 31, 45, 185, 196, 213, 309, 319
Value 5, 9, 11, 12, 30, 37–8, 53, 57, 60, 62, 64,

66–8, 73, 76, 79, 91, 97–105, 112, 116,
120–8, 140–3, 157, 160, 162, 164–8, 185,
189, 191, 199–200, 202–4, 209–11, 219–21,
226, 228, 230, 238–9, 242–65, 275, 277,
279, 284–5, 288, 293, 297, 300, 302, 312,
318, 320

Value-based management 275
Value retail chain 98
Van Cleef & Arpels 123, 126
Vanessa Bruno 72
Vanity Fair 43

331

in
d

e
x



Venice 17, 21, 40, 297
Vernet, Marie-Augustine 52
Versace 40, 43, 46, 98, 102, 117, 139–40, 147,

159, 162, 165, 170, 185, 196, 201, 214–15,
231, 236, 239, 309, 318–19

Versace, Gianni 33, 39, 46, 166
Versace, Donatella 165
Versailles 23
Vertemate 98
Via Monte Napoleone 79
Via Della Spiga 79
Vichy 298
Victorian era 26, 28
Video 208, 211–12, 214–16, 221, 223
Viktor & Rolf 47, 169
Villa Moda 80
Vintage 103, 170, 195, 232, 238, 310
Vionnet, Madeleine 29, 45, 315
Viral marketing 190, 205, 207, 210, 222–3
Visibility 78–80, 83–4, 105, 113–14, 145, 157,

163
Visuals 85–6, 211–12, 146
Vivienne Westwood 46, 310
Vogue 41, 43
Von Tesse, Dita 166

Wal-Mart 227, 241–2
Watches 74, 123, 130–1, 135, 137, 185, 237,

263, 301
Wealth 1–5, 8, 17, 19, 22–3, 25, 27, 29, 32, 36,

41–2, 44, 51, 53–4, 65, 67–8, 70–3, 75, 95,
111, 125, 148, 156, 160, 166, 179, 181–2,
185, 179, 181–2, 185, 225, 227–8, 235,
238–9, 243, 299, 301, 311

Web atmosphere 204, 215, 219, 223
Website 4, 96, 120, 153–4, 173, 179, 180, 183,

185–97, 199–202, 204, 207, 212–17,
219–24, 232–3, 251–2, 255, 258, 261–2,
264, 289, 291–2, 294–6, 301, 307–8

Welcome page 215
Well-being 18, 65, 72, 238
Werbrow, Daria 166
WiFi 182
Window display 27, 92–3
Wine 87, 103, 123, 170, 297, 299–300
Wolford 169
Word-of-mouse 190
Word-of-mouth 115, 190
Worth & Bobergh 53–4
Worth, Charles Frederick 25, 45, 47–8, 50,

55–7, 156, 314
Worth, Gaston 55
Worth, Jean-Philippe 55
Worth, Marie-Augustine 52–3, 55
Worth, Mary 49

Xiangyang Road Market 173

Yasuhiro, Mihara 169
Yen 66
Yohji Yamamoto 15, 32, 46, 80, 91, 108, 169,

228, 230
Young & Rubicam 275
Yousefzada, Osman 311
Youth 29, 31, 65, 70–1
Yves Saint Laurent 30–3, 46, 95, 108–9, 117,

123, 162, 309

Zac Posen 47, 155, 169, 310
Zandra Rhodes 33, 46, 310
Zara 35–6, 66, 69, 92, 101, 157, 178, 227–8,

230–1, 240–1, 278, 297, 300, 316–17, 
319

Zegna, Ermenegildo 39, 45, 90, 255, 261
Zen 66
Zenith 123
Zoom 210, 212–13, 217, 221

332
in

d
e

x


