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9.4 Legal Provisions & Enforcements - 9.]0 Steps for a Decent Consumer Society
0.5 Sellers Rights as a Market Power s 21 Summing_ Up -*-
- 9.6 Emergence Consumerism Movemem | L. | J

Sellers whether producers or distributors can not arrange to sell their products/ services in order earn
- profit without reaching the buyers. On the other hand. buyers in order to satisfy various kinds of their
needs either to keep their existence or (o raise their Living standards always look for some products/
services which they can not manage to procure without the services of the sellers whether they are
producers or dmnbulmb Buyers and sellers are like two teams of a game , fighting one with the othe:
0 win but the absence of one of the teams make the play/ game impossible & unthinkable. It IS
 therefore, not only a healthy sign but an essential task to care for the interest of opponem group -1n
-~ order to protect their own interest and existence. Untlll the first quarter of the 20" Century sellers
- maintained their supremacy by whatever means they could but since then buyers have been keeping
- them organised to protect their interests, hence appears consumerism. |

- Consumers are beginning -to emerge as a powerful pluralistic social institution. As the nation has
- become industrialized, ‘as products have become more complex, and dlqtances between consumer and
- producer have increased, consumers are forced to depend on producers more than ever before for
product reliability and for truthful pmduct information upon which to base purchasing decisions.
Business has not always respﬂnded well to consumer’s needs and wants As a result there has been an
increasing amount of restrictive legislation. Courts, too, have become pmgresqwely more strict in
requiring producers to assume responsibility for product fﬂllUI‘L All in all the consumer movemeni
poses a Lhc}.l]t.,nﬂe for business: a challenge to become more consumer—orlented and a challenge to “do
seier | - _

The produu‘:l S0 10- say the sellers must maximize the customers’ ballbf&LlI(m In order 10 make repeat
customers. The old doctrine of buyers care while buying has been changed over time as sellers care

That means sellers must not sell unrellahle unsafe and IIIJUI‘IOUS productb and price 10 be charged
should not also be too hlgh
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- 9.4 Legal Provisions & Ehforcements

In the United States. over the yearq a number of enactments were passed to safeg,uard the_interest of thr
buyers, the consumers. chulamry agencies and the selected enactments are show:: as under:

A. Regulatory Agenuea in the USA L0 i(}(ﬂ-\ dftt..l the Consumers Interests:

' 4 Interstate Commerce Commission[ICC)

o He il s i a e a “:.».__ P S O AR, —
> Agency Function
No. - C Reealoll Al S S LS
= Federdl dee Gummtssmn[FTC‘ - Enforces laws and guidelines regarding unfair |
: | business practices and acts to stop fd[bf. d!‘ld deceptive
1}__ 4 = '_advertising and labeling. ~ |
| Z Fnud md D; ug Admmmtmtmn FDAJ Enforces law and rcaulalmns o pi event distribution
% | of adulterated or misbranded foods, drugs, medical
| devices, cosmetics, vetenery products, and hazardous
S 2 oo 1 consumer products - 4
2 | Consumer Products Safety Commission Ensures wmphame with the Consumer Produu
| ' S Safety Act and seceks to protect the public from
. shesis 5 unreasonable nsk of injury from any consumer !
| B e = product not covered by other regulatory agencies.

Regulates rates, finances, and franchises of interstaic |
rail, bus; truck, and water carriers.

e

—= gl

5 Federal Commumcations Cemmissmn[FCC] = Re:gulate:s wire, radio, and television communication
- In interstate and foreign commerce. ‘ u
- e et -
6 Environmental Pmtecnon Agency [ FPA] Devclaps and entorces environmental prmecnon

= standards and researches the

ettects of pollution. o

Federal Power Commission[FPC]

Regulates rates and sales of natural gas products.

wholesale raies for electricity and gas, pipeline
constructions, and imports and exports of natural gas

| and electricity to and from the United States. |

T e e — T

- B Leg:slatmns to Prutect Cnnsumer in the U.S. A
S.1 1 ‘ Leglslatmn Gl Purposf:
| No Hat e ean g s '
] TPure Food and Drug Act [1906] i F‘rotecls aﬂamst the adulteration and ml.sbrandmg of
B o o : | foods and drugs sold in interstate commerce.
2 Food. Drug, and Cosmetic Act[1938] | Protects against the adulteration and sale of foods,
' - =7 drugs, cosmetics or therapeutic devices and allows
- the Food and Drug Administration to set minimum
e SR SRR Sy standards and guidelines for food products. ¥ S
o2 | Wool Products Labeling Act] 1940 Protects manufacturers, dtstrtbumra and consumers
| - . from undisclosed substitutes and mixtures in
= : e | | manufactured wool products. | j
4 Fur Products Labeling Act[1951] | Protects consumers. from mlsbmndmg false
| | | | advertising, and false invoicing of furs and fur
Sen products. 2
Eeas FLammablL Fabrics Au [ 933] Prohibits the interstate transportatmn of dangerously
= | flammable wearing apparel and fabrics. ¢
6 Autumoblh. [nformation D:sclosure Act Requires automobile manufactures to put suggested
. 118SE] retail prices on all new passenger vehicles.
2 " Textile Fiber Products Identification Act Pmtccts ' pmducers and mmumers | aﬂaln?
- 11958] m:sbrandmg and false advertising of fiber content of
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Legislation - 2 | Purpose

-textile fiber content of textile fiber products.

8 - | Cigarette Labeling Act[1965] Requires cigarette manufacturers to label cigarettes
ot g a L | -as hazardous to health. ' *
- ~ Fair Packaging and Labeling Act {1966] | Makes unfair or deceptive packaging or labeling of
fozasiag S At | certain consumer commodities tllegal.
10 Child Protection Act [1966] , Removes from sale potentially harmful toys and
- allows the FDA to pull dangerous products from the
T : : s A | market. - |
& . Truth-in-Lending Act | 1968] ' Requires full disclosure of all finance charges on

| . | consumer credit agreement and in advertisements ot
credit plans,

i }

A2 o Ghd Protection and:foy Safety Act [ 1969] Protects children from toys and other products that
G | | contain thermal, electrical, or mechanical hazards.
13 " Fair Credr. Reporting Act [ 1970] Requires that consumer credit reports contain only

- |.accurate, relevant and recent information and are
| ; confidential unless a proper party requests them for
| an appropriate reason.

- R — S — -..--1
1

14 I Consume mer Product Satetw Au [1972] | Created an independent agency o protect consumer-

é | | from unreasonable risk of injury__arising from
| J s A | consumer products and to set safety standards. |

|5 Magnuson-Moss Warranty Federal Trade Provides for minimum disclosure standards for

Commuission Improvement Act (1975] | written consumer product warranties and allows the

FTC to prescribe interpretive rules and policy

= statements rcgarding unfair or deceptive Eracticcs.

16 | Alcohol Lzﬁfse!ing Legislatimi 1988} ~:- Provides for warning labels on liquor saying women

| | - should not drink when pregnant and alcohol impairs
our abilities. : s
Requires truthful and uniform nutritiona! labeling on

every food the FDA regulates. skars b Bar >

}—m—h

| 7 Nutrition l.abeling and Education Act [ 1990]

9, 5 Sellers Rights as a Market Power.

Sellers acting as distribuors of products/services are rendering beneficial acts to the general members
of the public who are popularly known as consumers. But these groups of peop]c while rendering such
services enjoy some rights of market power as under: '

i. Sellers have the right to introduce any buying incentive ar.,hemes they wish so Iong as they are not
» discriminatory, -

2. Sellers have thd right to introduce any product IN any Size, style color etc. so long as it meets
minimum requirements of health and safety.

3. Sellers have the right to promote the product as they please as long as they avoid discriminations,
which are harmful to competition. |

4. Sellers have the right to promote the product using any amount of resources, media, or message so
long as no deception or fraud is involved.

2 Sellers have the right to alter the product offering at any time.

0. Secllers have the right w distribute the product in any reasonable manner.

7. Sellers have the uﬂht to limit the product guarantee or post-sale services.

The above list in not exhaustive but it serves to illustrate the relatively greater power of sellers and the
need to balance the rights and power of buyers and sellers.
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Figure-9.B: Showing the Different Types of Consumer Rights

The Right to Safety: The right implies protection against the marketing of good which are hazardous
and harmful to health or hife. Such a right has motivated numerous laws to protect consumers when
they cannot be expected to have sufficient knowledge to protect themselves. Thus. laws pertaining 1o
toods, textiles. drugs, cosmetics and tires demand that the products not endanger health or health or
salety and that if the potential exists for dangerous misuse a clear warning be provided.

These developments in product liability law set the general framework within which manufacturers
must operate today. In addition, a number of government agencies have become involved in. regulating
product safety. Despite the obvious public benefits of safety regulations, critics waorry about the
economic costs. Safety regulations may also prevent individuals from choosing to purchase a riskier.
though less expensive, product. Economists worry about the inefficiencies of preventing individuais
from balancing safety against price. Philosophers worry about interfering with people’s freedom of
choice, | |
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'n regard to safety regulations, three comments are in order: g il #

‘a} the salety of some products or some features of products (such as a car’s breaks) affects not just the
consumer who pmchaws the product but third parties as well. |

(b} anti-paternalism gains piausibility form the view that individuals know their own interests better
than anyone o Is¢ and that they are fully informed and able to advance those interests.

c] the controversy over legal paternalism pits the values of individual freedom and autonomy against
social welfare. ' |

'nght to Product Qudhty o iR
Most paople would agree that business bears a- general responsibility to ensure that the quality of a
product measures up to the claims made about it and to reasonable consumer expectatmm

The nght to be informed: The right 1o be informed is a fundamental economic inierest of the
consumer. There is wide agreement that this right implies at a minimum that the consumer should no!
be decerved. Just what constitutes deceptmn is more controversial and fluid.

The right to choose: The major effort is directed at increasing the number of competitors and insuring
that competitors do not have understandings that are detrimental to the long-run interests. Increasing
~attention 15 being paid to the economic role of advertising, especially its potential for raising prices.
profits, and barriers o entry, which can reduce the range of choice. -

The right to be heard: The rights to heard involves an assurance that consumer interest will be
considered in the formulation of government policy and in regulatory proceedings. The difficulty is
that the consumer movement is relatively amorphous and lacks the authoritative spokesmen that labor.
business, medicine. education, and other interest groups have. s

- The right to redress: Is now generally ac,capted that there is a fifth right to recourse and redress, th,..u
is, to fair just claims. A variety of innovations, including free legal services for the poor, consumer
~class action suits cmd arbitration procedurtes, have substdntlally enhanced this right.

‘The right to consumer education: This right mcorporates the right to acquire know!edue and skills
- needed tor [akmu. actions to influence factors which affect consumer du::lsmn |

The right to a healthy environment: The list of consumer rights has been further expanded to include
the right to a physical environment that will enhance the quahty of hife. Indeed, consumerism has been
defined broadly as an organized expression for an Improvui quallty of i.fft

B. Other Areas of Consumer Rights & Cnncerns

There other areas of business reSpons:hihty - product quality, pricing, and packaging and labeling —are
equally important and taken equally seriously by the agents of consumer movement.

la] Product l)esnrablhty .

The demand for hlgh-quaiity products is closely related 10 a number of themes mentioned in the
discussion of safety, The moral concern, of course, is whether a product lives up to its billing. Express
warranties include assertions about the product’s character. assurances of product durability, and other -
statements on warranty cards, labels, wrappers, and packages or in the advertising of the product.
Implied warranties include the claim, implicit in any sale, that a product is fit for its ordmam mtmded |
use. The law calls this the lmplled wcxrramy of merchamabzltrv | ' '
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Ethical Problem Areas
| in Marketing

'
Wa}’s of Ethical & 54 ‘ ; S . QHES“O“S
| Societal Marketing  § ' | | , Y .

Pertinent-Marketing

Guide hines for
Marketing Ethics

Information Leakage

to C'ompetitors

Ethical Considerations
in Advertising

_ Figure-9.C: Showing Marketing Ethics
A. Ways of Ethical & Societal Marketing |
Marketing be societal should perform in the ways:
E-_Rais'ing quality of life of the society: g
* Maintaining balance of demand with adequate supply, and
b Prescrving healthy market with adequate number of competitors.

* Providing products that consumers need & want:

> Offering products at prices that consumers find acceptable;
- » Placing products where consumers want them, when they are wanted;
~? Informing consumers about products, prices & places;

* Offering employment to members of the society in large number: | |
Marketers face a variety of ethical problems. While relate to marketing research, product strategy.
di;tribuiion strategy, and pricing. | ' ' |
* B. Ethical Problem Areas in Marketing i .
Marketing research has been criticized because of its alleged invasion of personal privacy. People
loday seek individual identities more than ever before. The importance of personal privacy to most
consumers has made it a public issue. Despite consumer concerns about privacy, many companies

continue to expand their use of databases as a marketing tool. - _ 5

' la] High pressure sel}"ing, | [f] Creation of false demands | |
b] Selling shoddy or unsafe ‘products o (2] Planned obsolescence |

. lc] Deceptive pricing practices | th] Cultural pollution |

{ 1d] Poor service to disadvantaged consumers | [i] Unfair competition

- le] Too few social goods

- [i] Deceptive advertising

e e o i - —

C. Pertinent Marketing Questions | | |
Pricing is probably the most regulated aspect of a firm’s marketing strategy. As a result, most unethical
price behavior is also iliegal. Some gray areas remain, however, in pricing ethics. For example, should
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some custo,ners pey more for merchandise if distribution costs are higher in their areas? Do marketers
have an obligation (0 warn customess of impending price, discount, or return policy changes? A
professional ethic for marketing must answer all of these queries.

This general discussion of ethical view points is not intended to provide the reader with solutions. i
anything. the objective is to raise questions which must be faced by marketers. Perhaps if the reader
understands the questions, then the problem is well on its way to bcmg resolved. With this in mind, a
few key questions that all marketing managers have to face are listed below:

1. Should ethical criteria be established for 5alesp60ple and then pressure exertcd to tempt

salespeople to violate these standards?

2. Should the company’s ethical standards for its product be no higher than the law requires even
through this legal minimum does not eliminate all the known dangers connected with product use’

3.  What are the goals of the marketing program and do they contlict with the goals of society?

4. What is the morality of a product strategy such as planned obsolescence?

5.  What is the morality of using deceptive advertising techniques to manipulate consumer groups

such as'children or the uneducated poor? ;
D. Leakage of Information to Competitors I 5 ke
Business culture also affects the ethics of competition. Two forms of ethical campetltwe behavior are:
i. Industrial espionage - Industrial espﬂonagc is the clandestine collection of trade secrets or
b proprietary information about a company’s competitors. '
ii. Bribery - Bribery in international mdrketmg prompted the passage of the Foreign Practices Act.
This act makes it a crime for U.S. Corporations to bribe officials of a foreign governmcm to obtain

or retain business in a foreign country.

E. Ethical Considerations in Advertlsmg
Advertising provides mformauon to large numbers of people. A product rmght be advertised through a

direct-mail campaign or through use of media — newspapers, magazines, T'V. Advertising, therefore, 1s
part of the process of selling one’s products. A major function of advertising is to sell goods. But this
1S not 1ts only purpose, nor does it accomplish this only by supplying information. Advertising may
educate the public or mold publi¢c option. If what an advertisement says is true, it is morally
permissible; if what it says is false, it is immoral. We shall initially approach advertising 1n this way. In
dong so, we shall see the shortcomings of this approach. A misleading ad is one in which the ad does
not misrepresent or make false claims but makes claims in such a way that the normal person, or at lest
many ordinary people, reading 1t quickly and without great attentlon and thought will make a false
inference of draw a-false conclusion.

We can now consider advertising from the point of view of business ethics. Advertising is by its nature
so complex that its ethical problems should be considered from various points of view. In the first
place, it is conducted by both small and large companies, by advertlsmg agencies, by advertising
departments. by media of all kinds, by individuals, and with a hierarchy of sales organizations acting in
complicated business relationships. These firms have office staffs, executives, contractual relations
with other groups, and responsibilities toward these as well as toward the owners and the stockholders.
Some questions raised by the issue of truth in advertising are what actually constitutes lying and
misrepresentation, and what guidelines can be presented for ethically proper advertising?

a. No one who works in advertising should have to make claims about products or services which

‘aren’t true. | - .
b. No unsafe product should be advertised as safe. '
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Guidelines given by Hadiths _ % r 0.5

6.  Allah’s Messenger [SM] said, *“The townsman should not sell for a man from the desert; leave the people alone:
A]lah will give them provision from one another.” Sahih Muslim :

7. *“He who hoards is a sinner.” Sahih Muslim

‘8. “The Messenger of Allah (SM) happened to pass by a heap of eatables corn). He thruet his hand in that H’c’dpf
and his fingers were moistened. He said to the owner of the heap of eatables (corn), “"What is this?” “Messcnger

of Allah. these have been drenched by rainfall,” He (the Prophet) remarked. * Why did you noi place this (the |
drenched parf of the heap) over other eatables so that the people could see 117 He who deccives 1s not of me (15

e —— 3 __.__..:'

not my follower).” Sahith Muslim. | | | =
9. *“The prophet (SM) said. * Both the buyer and the seller have the option of canceling or confirming the bargain
- unless they separate.” ~+.. Sahih al Bukhari

10. 1If a person purchase eggs. musk melons, cucumbers, walnuts, or the l:ke and after opening them discover them |

- to be of bad quality; in that case, if they be altogether unfit for use, the purchaser is entitled to complete

reetuunen of the price from the seller, as the sale 1s invalid, because of the subject of it not being in reality |

T p:operty " Al Hidayah . : '

1 1. I heard Allah's Messenger (SM) saymg, “The sweanng (by the seller) may persuade the buyer to purchase the |

geods but that will be deprived of Allah’s blessing.” Sahth Al Bukhan , |

12. “He who buys the stolen property, with the knowledge that it. was stolen. shares in the sin and shame of
~ stealing.” Qaradawi | |

3. Allah’s Messenger [SM] cursed the accepter of interest and its payer. and one who records it, and the two

~witnesses: and he said. "They are all equal.”” Sahih Mushim > ;
"14. The Prophet [SM] said. “‘Before your time the angels received the soul of a man and asked him. *Did yow do any -

- good deeds (in your life)? He replied, "I used to order my employees to grant time to the rich person t¢c pay.his
debts at his conyenience and excuse (the one in hard circumstances)’ So Allah said to the angels, ‘Excuse him,”
“Sahih al Bukhari- 3

15. Procrastination (delay) in paylng debts by a wealthy man is injustice. Sahih al Bukhan

16. The Merchants will be raised on the Day of Resurrection as evil-doers, except those who fear Allah, are honest
“and speak the truth. Miskat al Masabih | =

17. The Messenger of Allah, may Allah bless him and gram him peace, said, “Thefe is no prophet who has not
herded sheep,” and someone asked, “You as well, Messenger of Allah? He said, “Myself as well.”” al Muwatta

8. Abd Allah ibn Ubayy tbn Salul to say to his slave girl: “Go and fetch something for us by committing

_ prostitution,” It was in this connection that Allah, the Exalted and Glorious. revealed this verse: “And compel
not your slave-girls to prostitution when desire to keep to keep chaste in order to seek the frail goods of this
world’s life, and whoever compels them, then surely after their compulsion Allah is Forgiving, Merciful.”
Sahih Muslim __ ' .

19. A man came and said, “Apostle of Allah, fix prices.” He said, “(No), but I shall pray.” Again the man came and
said. “Apostle of Allah, fix prices,” He said, "It 1s but Allah Who makes the prices low and high. | hOpe that
when I meet Allah, none of you has any claim on me for doing wrong regardign blood or preperty |Abu
Hurayrah, Abu Dawud, hadith no. 3443

1 20. "It 1s not lawful for a Muslim to sell such a commodity that has a defect, except that the defect is shown to the

{

| buyer.” (Bukhari) | 2T, f

- Islamic Guidelines : ;

1. Buyers should expect to receive goods that are in working conditions and priced fairly;

1. They should also be notified of any deficiencies and defects contained in the goods under sale;

111 Incorrect weights and measures are prohibited and hence a punishable offence;

iv. The Mushim businessman if himself dishonest should not demand honesty from others;

v.  Hoarding and price manipulation are restricted: '

vi. Adulterated or spoiled products should not be transacted;

vii. Islamic moral code strictly views deceptive business practices. Islam prohibits any kind of
fraudulent transaction whether during-a purchase or a sale; :

viit. Umar Ibn al Khattab punished a man who was selling milk diluted with water;

B i
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9.

10.

Business Ethit;s 7 5

In the ideology of business, free competition and corporate “responsibility” are supposed to
protect the consumer; in practice both have long been ignored. |

- Professional and technical societies may be sleeping giants where the protection of the consumer

1S concerned.

- During the past two decades, the courts have been making importarnit if little noticed ruling that

give injured people fairer chances of recovering changes. ;

- One of the more promising recent developments is ‘the growing belief that new institutions are
needed within the Government whose sole function would be to advocate consumer interests.

I have already 'poiﬁh}jcd out the need for dependent organizations of professionals — engineers,
lawyers, doctors, economists, scientists, and others — which could undertake work of this kind.

-The practuices of refunding prices to consumers who have been bilked and recalling defective

products are finally becoming recognized as principles of deterrence and justice. |
Disputes in courts and cjther judicial forms must be conducted under failure ground rules and with
adequate representation for buyers. Sl el e

The practices of setting government safety standards and periodically changing them to reflect
new technology and uses is spreading, although it is still ineffective in many ways. :

Future of consumerism - -
Consumerism is here to stay. Tomorrow’s consumers will be better educated, more affluent, and more
critical. They will probably be less concerned with status symbols and more anxious to getinformation
about products. It is inevitable that the inhérent dangers involved in large-scale production and
distribution processes may result in defective products and misleading marketing strategies. Therefore,
the authors recommend that: - e = | |

i

.2.
%
4

=)

;-—-ﬂ-x.t:}c:c:;..l

l.

More effective quality a control pr_acédures be established by manufacturers. :

[mproved communication methods be developed at all marketing levels. | _

Pricing strategy be set on a unit basis to allow the consumer to make.more realistic comparisons.
Business organization support policies and prog_ranis aimed at giving consumers more information
and protection. | ' |
Marketing and advertising strategies be reevaluated in order to mirror more effectively the

evolving social and ethical norms of the younger generation.

- Business make a greater effort to prognosticate the social problems of the consumers.

Finally. the credibility of business in the eyes of the consumers be reinforced.

. Manufacturers take the initiative in setting standards for safety, service, and certification.

Better procedures be instituted whereby customer-seller-manufacturer complaints can be handled.

. Warranties for products be simplified and the distribution link closest to the consumer be given

greater autonomy 1in renderi ng the service on these warranties.
9.11 Summing Up

The complexity of today’s. cconomy and the dependence of consumers on business increase business's

responsibility for product safety. . |
The legal liability of manufactures for injuries caused by defective products has evolved over year the years.

Today the courts have moved to the doctrine of strict liability, which holds the manufacturers of a product

1'.‘-} =

responsible for injuries suffered as a result of defects in the product, regardless of whether the manufacturers
was negligent. | i = | |

Government agencies, such as the Consumer Product Safety Commission [CPSC], have broad powers to
regulate product safety. Critics contend that these regulations are costly and that they prevent individuals
from choosing to purchase a riskier byt less expensive product. This argument touches on the controversy
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over legal paternalism, the doctrine that the law may justifiably be used to restrict the freedomeof individuals
for their own good. T e '

4. Although there are exceptions, regulations generally help ensure business meets 1S responsibilities 1o

~ consumers. Businesspeopie, however. tend to favor'self- regulation and government deregulation.

5. To increase safety, companies need to give safety the priority necessitated by the product, abandon the
misconception that accidents are solely the result of consumer misuse, monitor closely the manufacturing -
process, review the safety implications of their marketing and advertising strategies, provide consumers with
full information about product performance, and investigale consumer complaints. Some successtul
companies already put a premium on safety. SenE, . =

6. Business also has other obligations to- consumers. Product quality must live up expressed and implied
warranties: prices should be just; and business should refrain from manipulative pricing and the use of price

~_fixing to avoid competition; and product labeling and packaging should provide clear, accurate. and adequate
information. Loeb el s ot e - e

7. Advertising tries to persuade people to buy products. Ambiguity, the .concealment of relevant facts
exaggeration, and psychological appeals are among the morally dubious techniques that advertisers use.

8. In the USA, the Federal Trade Commission [FTC] protects the consumers from blatantly deceptive

-advertising. Gl U :
9. Advertising to children is big. business, but children are particularly susceptible to the blandishments ot
~ advertising. Critics also doubt the fairness of selling to parents by appealing to children. e

10. Defenders of advertising view its imaginative, symbolic, and artistic content s answering human needs.
Critics maintain that advertising ‘manipulates those needs or even creates artificial ones. Excessive
advertising as the dependency effect, leads us to favor private consumption at the expense of public goods.

11. Defenders of advertising see it as a necessary and desirable aspect of competition in a free- market system, a~

_ protected form of free speech, and a useful sponsor of the media, n particular television. Critics challenge all
the three claims. | e ' e | ' g
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Broad Questions , _ s

| How can you analyze the situation in marketing mission? — Explain.

2. ‘Simply obeying laws and rcgulatiOné does not exhaust the moral responsibilities of business -
'Explain with reference to responsibilities of business. = '

3. How can legal provisions and enforcement’s be used to look after consumer interests”

4. Explain the rationales behind cmefgence of consumerism. oo

s Describe the fields of intercsts and scope of consumerism. - |

6. Narrate the major rights of consumers. How ethics is involved in advertising? — Explain.

7. How can you explain buyer —seller behavior in the light of Islam. ' |

8. * What is your suggestions regarding cStablishmEnt of decent consumers society”’

9. How can you ensure future of consumerism? — Explain. - _

10. Does a seller have the right to emphasize the weaknesses about the products of competitors? Is any

restraint required by business ethics? _ e | . A
1. What i= consumerism, and why is it important in many business decisions? Do your feel the
~ consumer movement has been good for c'onsumers?_Explain. | | '

12. What do feel is the_responsﬁibilityrof business firms to their customers? Should the guidclines be
“buyer beware” or ‘Seller beware’ or something is beware” e |
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l. Norﬂwmg matter — sunlight, water, oxygen, carbon dioxide- and nutrients- such as phosphatcs and
nitrates-used by plants for their growth. |
“Plant procedures,” ranging in size from microscopic phytoplankton in water to the giant redwood.

convert nonliving matter into food through photosynthesis. |

Animal “consumers” range in size from bacteria through cattle, sheep, and man, which feed on
plants and other animals.

4. “"Decomposers” are bacteria, fungi, and soil organisms which close the circle when they break
down the dead producers ad consumers and return their chcmlcal compounds t the ecolog:cal

system for reuse by the plants. |
Much of what we do-.to reduce, eliminate, 'or avoid pollunon and the deplcuon of scarce natural

resources is in our collective self-naturist. We need to view the environment fervently if we are to
improve our quality of life and even to continue to exist. And it has just stressed -how the failure of an
individual or business to play its part is unfair. Some moral theorists, like Willima, T. Blackstone. have
gone further to argue that each of us has a human right to a livable environment.

The imunction “Do no harm” is widely accepted as a prima facie second-order moral obligation
binding on both individuals and corporations. It is sometimes called the “moral minimum™ that
corporations must meet. The principle that precludes harming others is the central prmc:ple governing
the obligations of corporauons both with respect to enwronmcmal protection and with respect to
product safety. |

The two moral & pohtical i1ssues are: First is the quest:on of how the continued avallablhty of
resources 1s to be secured. Second is the question of whether any nation has a right to consume the
world’s irreplaceable resources at a rate so grossly out of proportion to the size of its population. Of
_course, we pay to consume resources like oil that other nations own, but in the view of many. the faci
- that other nations acquiesce in our d:sproportmnate consumption of resources does not resolve the

moral problem of our doing so.

-9

e

T " '10.1 E'cdlogy and the Four Laws
Barry.Commoncr sums up the basic tenets of ecolbgy in four “IaWs":

Everything is connected
to everything else,

Nature knows ‘ Everything must .

best ' go somewhere

There is no such thing
as a free lunch

Figure-10.B. Showing the Four Laws of Ecology

- The laws stated above emphasize the relatidnship between pollutioﬁ and ecology. That means tha
when man introduces foreign substances into the environment or manipulates the natural balance, there
- will be ramifications throughout the entire ecosystem and thls will eventually result in a dctcrloratmn

of the ** quality of man’s life” on this planet.-
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Ecology & environmental quality are of interest to all living beings in general and the human race in
particular. There is 2 little doubt that mankind is facing an ecologicai crisis of various: proportions
around the world. Trivoli G W defined pollution as, “ Pollution occurs when any biological, chemical.
or physical factor is present in the environment for a sufficient time and concentration that either
renders it injurious to humans, animal or plant life, or creates conditions affecting the comport, well-
being or safety of the citizenry”. ' | '

10.2 Production and Consumption in the Ecological Cycle
Expanding the basic ecological cycle in the previous figure to show the place of production in the next
figure and consumption ‘in the system will aid in defining pollution. The inputs to the system, as we
have seen, are’ living matter dependent on the products of photosynthesis and nonliving matter such as
minerals. Production includes two activities: the production of energy and the production of goods.
The ountput of energy conversion may be power for transportation, industry, Or commercial and
household consumption. Produced by the release of energy is waste such as smoke, ashes, radioactive
minerals, and heat. | : | e o

Processing materials uses up energy and living and nonliving matter to produce goods such as
~inorganic chemical products, primary metal products, and household goods, stage, particulars,
inorganic and organic wastes, refuse, heat, and noise are waste products given off in this process.
The output of the production process, energy and goods, becomes in turns the input to the consumption
process. “Final” consumption, whether commercial or not, results in disposal. The output is either
recycled naturally through decomposition or recycled directly back into some other point in the
ecological system. ' ok - | |

Simpliﬁed_Ecoiqgical Pmééss — the production system '

Inputs | ' PI'GCQSSing : Outputs Inputs_ Pr(}cessing - Outputs

Products of -
Photosynthes:s

Energy
Conversion
e Final

Consumption

é

Agricultural Energy

| Products ° l -

Non-
living
Matter-
Minerals

| 'Fuels

Matenals -
Processing

Waste |
Recycled

' ﬁigure-IO.C : S-h.Gwin-g’_._Simplified- E-cologicél Process — thé'productioﬁ' system

§
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mal brain functions. irritation of eyes & respiratory organs, lung cancer, emphvsema, and heart trouble. In
addition, it damages clothing, various tvpes of structures, and plant life to some degree. Corr osion of metals and-

injury to vegeiation are also caused by air pollution.

Air pollution is taken care of in the USA by Clean Air Act [1970]. The Act pmvtdes to set nationwide air qualny
standards for ten major pollutants. Violators are subject to fines or liable to imprisonment as well. New factories
are required to use the latest pollution control technology. Automobzle emissions are controlled by the Clean Air
Act requiring manufactures to reduce exhaust emissions for hydrocarbons. carbon monoxide, and nitrogen oxides.
The methods of eliminating air pollution by industry are all expensive and time- consuming to install. Most
industrial plants are reducing their air pollunon with filters, after-burners. gas washing devices, and electrostaua
Brecipitalors. Electrostalic precipitators are usually the most expensive and effective method. and are rapidly

bécoming the most common method used by the industry.

Air Pollution in Dhaka

Tu{_ka,d away quietly at the country’s heartland, thka our Capital, was once surrounded by r1vVers
and canals on.one side and lush green paddy fields on the other. There was greenery all over in the
little quiet town that it was. Its streets and roads were decked with trees of all conceivable species;
and 1t was 1n parllcular famous for those flame-trees or the krishnachura. But it is not the same
anymore. Today. it’s a different Dhaka that conjures up a nightmarish image of urban disaster.

The city has now become famous for all kinds of urban ills. As the city kept expanding both
horizontally and vertically. particularly since it became the capital of independent Bangladesh, those
urban problems started to set in. With the ut) s population swelling day be day, Dhaka “Started to

shed all its natural bounties like the greenery, the trees and fresh air. The biggest fallout of this

sudden expansion of the metropolis and the galloping rise in population resulted in a forceful
overpowering of the city’s natural resources, pamcularly the air.

Today. the air over Dhaka is one of the most polluted in the world. By- mid-day the sky over the city

is overcast with a thick layer of deadly black smoke dlrectly affectmg the health of its residents as

~well as 1ts national environment — whatever of that 1s left.

Air pollution in the metropolis has taken a grave turn with the increase of motorised vehicular traffic.
Automobile exhausts together with industrial fumes and dust from the city’s dilapidated roads have
virtually turned the-air-into poison. A recent World Bank study suggested that air pollution into the
city causes at least 15.000 premature deaths and sickness to several million others every year.

Another recent monitoring. of the quality of Dhaka's air showed the existence of a very high
concentration of suspended particles as well as such hazardous elements like sulphur dioxide and

nitrous oxide. Worst of all, lead pollution has become very alarming; one of the surveys revealed that

the concentration of lead in the blood of Dhaka citizens is higher than the tolerable limit of eight parts

- per million (ppm). The authorities have so far done nothing tangible in halting the unabated pollution

| Qf Dhakass air.
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Pallutmn is the process of contaminating clcan/fresh water is known as water pollution. This is caused
by agriculture run off, storm sewer run off, municipal sewerage and discharge of industrial waste. Some of
the major water polluters are the paper, chemrcal aluminum, steel, textile. metal plating, ore smelting, strip

and o1l dri!hmr 'nmutrleq |

v il
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The major poliutants are (1] organic wasle, [ii] inorganic chemicals, [111] phosphates. (iv] thermal emissions. | V]
oil spills. and {vi] ocean dumping. i . | ' )
(1] Organic Waste: When waterways become overloaded with: organic matter. OXygen levels fall or become
completely depleted. o o | B g

[ii] Inorganic Chemicals: Mercury, cadmium, and lead emissions are some of such pollution agents

(iii] Phosphates: Make hard water—not decomposed or removed. '

[iv] Thermal Emissions: Heated _Water! streams tend to lose the ability to absorb and return oxygen.

(v] Oil Spills: The oil spills make beaches unusable for swimming. and sunbathing besides being killer agent ol
small sea birds & fishes. - ' '

[vi] Ocean Dumping: Includes dredge spoils, industrial wastes. sewage sludge. etc which seriously cause harms
to atmospheric balance of oxygen and carbon dioxide. ,

Water pollution causes damage 10 fish, humans, wild life, recreation, other industries. and aquatic plants.
Dumped substances kill lager number of fishes, change water temperature and make chemical reactions
resulting in reaucing rate of fishes & other plants and animals that grow in sea or river waler. These chemicals
can produce brain & central nervous system damage in human bodies. Researchers identified evidences of low
memory, blindness, deafness, cancer, cirrhosis of the liver besides ‘human,repmductian problems, etc partially -
caused by use of contaminated and chemicalised water. | | ' |
In the U S A water pollution is controlled by the Federal Refuse Act [1889].
. The law requires violators fines and permissions from city engineers for new connections. Federal Water Pollu-
tion Control Acl [1972] calls for permission for any discharge connections to be had. The requires most advanced

W
L]

“hest Available” waste control system'be the standard for all plants in an industry. The Act also calls for © ze€ro
discharge™ of pollutants since 1985. But this is desirable & feasible réquinng high costs. A major purpose of the
sero discharge goal 18 to encourage firms (O MOVC to closed- loop water control systems which recycle waste

~water. In a closed-loop system firms are required to treat their water only to the extent necessary for thetr own

production processes. 5 - . T
Once pollution is reduced. waterways tend (o renew themselves through natural procesies, Elimination of wate;
pollution 1s not always as easy * rask as it might first appear to be. It will require the crtorts and knowledge of

many people to achieve the desired water quality for all ime.

2 _iSa'lid :'Waste DiSpo__sal Pollution

Solid Waste Disposal Pollution 1s thc'p?ellution-of space through dumping industrial as well as urbamzation trash.
Examples of such solid waste are glass products, plastic products, and aluminum product, etc. The most
spectacular wasles are from nuclear energy plants. But they make up only 2 small portion of hazardous chemical
wastes from noimal processes in the manuf’acture'of'chromc and other metal platting for aulos and appiiances.
neecticides. and other products. 1t is no small problem: New York State generates more than 1.00.000 tons a vear
11980s]. Even the prescribed treatment plants for many pollutants end up with a noxious wastes that must be
disposed of. The pro-blém is where to put it. Although the largest portion of this.waste is.produced by households.
husiness is also involved in the problem in two ways: ' |

#
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Traffic Congestion Pollution

Traffic Congestion Pollution is the excessive movement of goods and services, industrial workers and urban
onlookers require large number of vehicles which often face traffic congestion, tuel manipulation. black smokes.

= =

ele. resulting in environmental pollution. - |
| Land Pollution

A final area of environmental concern involves what might very generally be called land pollution. Callous &
careless mining works. reckless use of private lands in an unplanned way causé pollution. Perhaps the most
dramatic example is the strip- mining controversy. Wide- scale strip mining for coal in the Appalachia region
[USA] has leveled mountains. scattered wildlife. destroyed vegetation, and choked rivers with runoff. This has
nghtly caught attention of the environmental experts. Russel Train EPA Administrator, says improved land use is
the nation’s ™ number one environmental priority”. He states that polluted air and water can be restored to purity
‘but changes of the land are apt to be irreversible. = - - |

Radiation Pollution

Radiation Pollution: Nuclear generators are seen as the most feasible short- and- medium - term solution to good
many nations’ cnergy needs. However, there are several potential hazards of nuclear energy that are becoming
increasingly a matter of public concern. Release of radioactivity, danger of major accident at a nuclear plant.
disposal of radioactive waste with leakage possibility and water used to cool the reactors & discharged back into a
water way are some of the hazards that may be of serious consequences to living beings. e
Cancer. birth defects. many kinds of unknown diseases beyond cure are results of nuclear radiation.

e -

Nonrenewable
resource reservoir:
Petroleum, coal
iron, etc. "

Renewable
Rﬁsnurc§ reservolr: Air.
water.,lumbcr, etc..

Management

| < g — Product flow \ - | - Waste pool
Product pool : - | | P

_ Toxic gases. Polluted water,

Product flow * - - garbage. scrap. etc.
Product | -
waste flow

Figure-10.E: Showing Environmental Pollution by Industries
10.7 Business and Environment .

A. Reactions of Business to the Pollution Issue .

‘There can be three possible reactions to the pollution issue, such as the following: |

1. “Drag your feet” position: The first reaction may be called a “drag your feet” meaning to ignore
the pollution problems altogether. This type business management whom we call “profit
maximizing management”’ will avoid the responsibility saying that firm’s contribution is more
than such loss through pollution. If insisted they will threat to close the plant and throw the people
out of work. Governmental regulatory sanctions & fines are only means of getting these
businesses cngage in even a minimum clean up. S '

2. Meet the legal requirement only: These business managers whom .we call “Trusteeship

- Management” will emphasize public relations and “selling” their businesses’ pollution control

T
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program. although it is only the minimum and not mentionable to the extent required by law not
beyond. This type of business management argue that the public, in reality. is not willing to pay
the cost [through high prices or taxes] of cleaning up the environment. |

3. Deeply concerned: This type of management whom we call “Quality of Life Management” would
. be deeply concerned about the problems of the environment. These managers will focus their
efforts on the positive aspects of pollution abatement by stressing research and development (o
innovate ways of minimizing such pollution. Such managers will remain vigilamt to reduce or
eliminate adverse ecological practices of their firms without serious financial drain to their firms.
These enlightened managers play an important part in the public debate on pollution issues not by
taking an “anti” stand but by pointing out the trade-offs involved. | |
‘As a contributor to pollution, business is involved in society’s environment and ecological crisis.
Business as an important institution for production can not ignore its responsibility for ecology. One
of the major social responsibilities of business 1s to maintain a quality environment. Now a days people
are increasingly becoming conscious about environmental health & its degradations. causes of such
decay. They have identified the parties responsibilities for environmental degradation and as such have
‘been raising outcries for appropriate actions from those responsible. The social responsibilities of
business for the ecology and environment include the following: - -
(1] to reduce pollution to the extent that is socially and technicallyv reasonable.
[ii] to design future facilities amd activities for ecological harmony. e
' Included is the obligation for innovation to create better ways (0 live in harmony with the
~_environment. _ o s |
(iii] to develop thorough ecological inputs from
them. |

- B. Safety and Acceptable Risk | ,
While no one can reasonably insist that all products be made as safe as possible, regardless of expense.
there are reasonable expectations of safety to which manufactures can be held. For people to rationally
~decide about risk, they must first know that they are exposed to it. Just as people have a right not to be
harmed. they have a right to know when they are being put at risk of harm. Hence. a manufacturing
firm has the obligation to inform consumers of the harm they are or may be subjected to by using its
products, if this is not evident, The obligation to inform people of risk of harm also obliges chemical
and” other manufacturers of dangerous or toxic substances o inform those near their production
facilities of the potential risks those people face. ‘ ' |

Second, people must know,not only that they are at risk but also the nature and source of the risk to
which they are exposed. if they are rationally to evaluate it. If the risk is from a product, they must
:know under what conditions the risk occurs. Third, in order to evaluate the risk the user must know
both how great it is and how to deal with 1t - for instance, by avoiding it or minimizing it. Finally, in.
order*to rationally assess risk one must know what the alternatives are, if any. The level of acceptablé'
risk should be determined by an informed public, and by its elected and appointed representative. The :
solution of choice with resp_e'ct;to automotive safety, for instance, is a set of safety standards mandated
by some agency such as the National Highway Traffic Administration, provided that it is not controlled
by the auto industry and that it truly acts in the interest of the public. = '

th-e-_social_ system and to respond thou'ghtful'ly to

C. Environmental Improvement on Business Gyt _

When the full system effects of environmental improvement are considered, it is evident that business
will be significantly affected. One certain result is that business will face more regulations from all
levels of government. Involvement of government is necessary in order to establish priorities and goals
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<low. Incentive prograras may allow urgently needed action to be postponed. In addition, government
~ incentive programs often amount 10 a subsidy for polluters. |

fiv] Pollution Permits. . | - ; o5 =
Environmentalists dislike the underlying principle of pricing mechanisms and pollution permits and
view. They resent the implication that companies have a right 10 pollute and reject the_notion that

companies should be able to make money by selling this right t0 other firms. Fairness in turn calls for
input from all sectors of sociéty, a deliberate commitment on the part of all parities to work in concert.
a sizable measure of good faith, and perhaps above all else a heightened sense of social justice. ©
Environmental protection 1s not always a static trade-off, with a fixed economic price to be paid for the
gains we want. e ~

Instead of imposing a tax or a fee on the pollutants released into the environment, the government
could charge companies for pollution permits. Three special features helped the scheme work. First.
the amount of lead in gasoline is easy 1o monitor; sccond, only a small aumber of firms ‘were involved.

and their. the environmental goals of the program were clear and widely accepted.

10.9 Govemmént as Motivators to Reduce Pollution

in order to cover different pollutants, kinds of pollution sources, economic conditions, and
~ technological features, government should ‘use its full arsenal of social motivators for environmental
improvements. Following are the principal approaches/ : ncentives / tools that may be used:
i, Tax incentives for poilution control equipment such as faster / accelerated depreciation or tax
~ credil s | 2 - s
ii. ‘Matching grants or subsidies for instaiiation and operation of pollution control equipment
iii. Monitoring, research, and investigative bodies which make reports, recommend legislation, an
use the pressures of publicity such as the Council on Environmental Quality :
iv. Denial of government contracts and other privileges to violators or granting more privileges 10
" {hose do not violate or care for least pollution e T |
v. Research grants for development of new control methods, and demonstration grants to test them
| in service | ' - | o c
vi. Effluent charges for pollution emission | such as a cash fine for each ton of noxious fumes from
a smokestack or each gallon of 2 chemical waste dumped into a river] . : |
vii. Legislative standards enforceable in courts of law . = 2,
viii. Administrative boards which may set standards enforceable in courts of law
ix. Zoning & other regulations such as waste discharge of new plants or exhaust emissions of new
autorobiles. ~ e oy |

~ 10.10 Ethics and Technology

New technology semetimes complicates our ethical lives and our ethical decisions. Whether the new
invention is the wheel or a contraceptive pill , new technology. always opens up new possibilities fo
huthan relationships and for society, good and ill. Use of pill for whatever reason will certainly affec
- our ethical standard by increasing unwanted pregnancy resulting from premarital sex.

Oné technological inventions / innovations often seems to breed 2 half a dozen additional ones whicl
themselves create more environmental problems. We certainly do not solve rathér make mor
environmental complications by changing power plants fueled by coal to power plants fueled b
nuclear energy.if radioactive waste from the latter is worse than pollution from the former. The answe
is not to stop technology, but to guide it towards proper ends, and to set up standards of antipotlution t

~ which all technological devices must conform.
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10.11 The Sustainable Devél_opment Framework 5

Sustainable development approach is well acclaimed _thrcmghout- the world. Various organs of the
United Nations including the World Bank have recently given much weight on sustainability concept
for the developmental projects. The framework has three dimensions which may seen in the following
figure: ' " e = | -

L

T]e:
Sustainable
Developme
— nt Concept

Initiatives Connected
Primarily by Values |

Basic Ideas
: about |
Environmental |
Improvement

il

"Figure-10.F: Shbwing:S-ustainablc Development Framework

A. The Sustainable Development Concept

Moving beyond cost-benefit thinking and taking into account the fact that many environmental costs
" and benefits accrue over a long period of time, a number of thinkers have begun to develop a new

framework based on the concept of sustainable development. The logic of this framework is very

stmple: engage in those organizational activities that can be sustained for a long period of time or that
renew themselves automatically. Economic development that destroys resources such as old growth

forests, or rainforests, cannot be sustained, for such development continues, the very process of life
~ itself may be threatened. B ' T _ | |
" The concept of sustainable development has long been a source of concern and was emphasized in the
Bruntland Commission Report to the United Nations, which called for a radically new way of
encouraging economic developiment to preserve the environment. It was defined as development which

thout compromising the ability of ful}ire generations to meet their

-

“meets the needs of the present wi
“own needs.” T i Bk bt e | e e
Applying sustainable development thinking to .individual firms is trickier. It 15 easy for each
organization to believe that sustainable thinking must be left up to government, and that no onc

business should have to incur costs for sustainable development that its competitors — who may be in
other countries with laxer regulations — do not have. So, if sustainable development is to provide a new
‘way to think about individual organizational action, it must be more fully developed in hine with the

organizational environment concepts in this chapter.

B. Initiatives Connected Primarily by Values

The environmental movement consists of many initiatives connected primarily by values rather than by
design. A plan to create a sustainable future should realize its objectives through a practical, clearly
stated strategy. Some of the key steps recommended by Hawken and McDonough follow:

1. Eliminate the concept of waste. Seek newer methods of production and recycling. |

2. Restore accountability. Encourage consumer involvement in making companies accountable.

i
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| Juranic Guidelines | Guidelines iv:n tl-l_r—tm Hadith
__things He created, some things to give you shade, | 5. Allah’s Messenger (peace be upon him) said.
‘and of the hills He made some for your shelter. |  *“There is none amongst the Muslims who plants

He made your garments to protect you from heat, | a tree or sows seeds, and then a bird, or a person

and coats of mail to protect you from (your) |  or an animal eats from it. but is regarded as a

mutual violence. Thus, ‘does He complete His charitable gift for him. | 2
~favours on you, that ye may bow to Hill will. [Ecology, environment and gifts] ,

. Anas Ibn Malik. Bukhari,3.513
6. Khamr is what befogs the mind. '
5 , . [Drugs are prohibited because of their
I e wd e | & intoxicating and hallucinogenic effects) |
' | Quoted Al Qaradawi, Tirmidhi and Ibn Majah

a -1

- (16:81-81)

Muslims are encouraged to appreciate the beauty of the natural environment. In fact, Allah refers to the
beauty of the natural environment as one of His signs: Islam emphasizes man’s role towards the natural
‘environment by making him responsible of his surroundings as Allah’s vicegerent. Although Islam
honors ownership rights, it does not consider these rights to be absolute especially if they may lead to
-environmental pollution and threaten public safety. For example, muslims are also prevented from
slaughtering animals in the streets or houses in order to avoid unsanitary conditions. Similarly, to
reduce the. dangér of public safety and environmental hazards, Muslims are not allowed to install a
forge. a-threshing floor, a cook shop or a mill in residential areas. Once a muslims pollutes the
environment, he is expected to clean it up or remove what is causing the pollution:.Conversely.
businesses cannot be held responsible for noise or other types of environmental problems under certain
conditions. Thus, if a business is already set up in a location, and an individual builds a house next to

- 1t, the owner of the new house cannot complain about noise, dust or other sources of disturbance
- resulting from his proximity to the business: = e | : s = |

- The general principle with respect to resources that are free, e.g., air, ocean water, etc. is the following:

- The effects of our environmental recklessness are now coming home to roost, threatening the integrity
of the biosphere and possibly life itself. The planet appears to be warming, its protective ozone layer
thinning its lush forests disappearing. Our rivers and lakes are dirty; our air is unclean. We are just
beginning to recognize the illnesses. and health risks due to toxic chemicals — lung cancer from
asbestos, leukemia from benzene, cancer of the liver from vinyl chloride, sterility from Kepone -
because the symptoms of such diseases often do not show up for years, Some health experts suspect
that a substantial proportion of all types of cancers may be environmentally induced - form exposure
in the workplace, from toxic dumps, form chemicals that seep into water supplies, and from food
additives and other sources. Considerable attention has focused on business’s and industry's
- responsibility for preserving the integrity of our natural environment. ﬂ ' =

10.14 Summing Up

Pollution basically arises when society’s waste begin to impair the quality of the environment for living things.

Ecology & environmental quality are of interest to all living beings in general and the human race in particular.
There is a little doubt that mankind is facing an ecological crisis of various proportions around the world.
Pollution occurs when any biological, chemical, or physical factor is present in the environment for a sufficient
time and concentration that- either renders it injurious to humans, animal or plant life, or creates conditions
affecting the comfort, well-being or safety of the citizenry. = - i i

~ Technological breékthmughs,’, governments regulations, and other approaches including the religious imperatives

are being applied to reduce it. The role of the government is primarily that of setting priorities, policies, and
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standards. The regulatory appmachés' used most often are incentives, environmental standards, and effluent

charges. The Environmental Protection Agency/Dept is the chief regulatory arm of the government. Pollution of

water, air, solid waste and noise pollution are some of the major areas significantly brought under control in the
developed world. Society expects a better quality of lite, and business has a responsibility to help satisfy this need.

l.

I

)

Business functions within a global ecological system. Because of the interrclated naturc of ecosystems .
‘because intrusion into ecosystems frequéntly creates unfavorable effects . business must be sensitive to its

impacts on the physical environment, : _ |
Traditionally. business has regarded the natural world as a free and unlimited good. Pollution and resource

depletion are examples of situations in which each persons pursuits of self- interest can make everyone worse

off [the ™ tragedy of commons”]. Business must be sensitive 10 possible disparities between its private .

economic costs and the social costs of its activities [the problem of externalities or spillovers]. =
Companies that attempt to be free nders In environmental matters or that refuse to address the external costs

of their business activities behave unfairly. Some philosophers maintain, further, that each. person has a

human right to a livable environment. - | _ __ .
Pollution control has a price, and trade-offs must be made. But weighing costs and benefits involves

- controversial factual assessments and vague judgements. Any equitable solution to the problem of who
~ should pay must recognize that all of us in some way contribute to the problem and benefit from correcting 1t

Cost allocation requires a combination of regulations. incentives, and charges or permits for polluting. Such
an approach must not only consider what is effective but must also seek a fair assignment of costs.

A broader view of environmental ethics considers our obligations to those in other societies and-to future
generations. Some philosophers argue that. we must respect the right of future generations to inherit an
environment that is not seriously damaged, but talk of the rights of futu:c people raises puzzles. '“
Philosophers disagree about whether nature has intrinsic value. Some, adopting a humah ~ oriented point of
view, contend that the environment is valuable only because human beings value it. Those adopting
naturalistic ethics believe that the value of nature is not simply a function of human interests. e s
Environmental ethics goes beyond the question of our obligations to future generations. It challenges the
human- centered approach adopted so far. Some defenders of a naturalistic ethic contend that we have a
particularly strong obligation to preserve species from extinction. - |

Through experimentation, testing, and the production of animal produr.:ts; business has very substantial

impact on the welfare of animals. The meat and animal- products industries rely on factory- farming
techniques. which many describe as cruel and horrible. Because of these conditions, moral vegetanans argue
that ' meat eating 1s wrong. = ' S o | '

'10. Businessman who live & perform their business basing on Islamic Shariah is expected to take care of natural

‘Broad Questions |
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environment. The businesses and their owners need be proactively very careful in the way of performing all
aspects of their life including business in handling environmental concerns.. Several instances exemplity the
importance that Islam attaches to the natural environment: plantation and preservation of herbs and trees,
treatment of animals; environmental pollution and ownership rights; and environmental pollution of “free”
natural resources such as air and water. Islamic Shanah has rightly emphasized through Quran and Hadith the
need for protection and preservation of environmental elements. | | | |

How production and Cﬂnsu‘mptiqnl is tagged with the Ecological system”’
Explain the basic types and sources of pollution. '

i

What are the major areas of environmental pollution? Explain with particular case reference.

- What are the cost of pollution control ? Who should pay the cost? Explain the approaches of cost allesion.

‘The value of Nature for future generation is important’ Comment with reference to environmental etiscs.

Explain the reactions of business to the Pollution Issue.






