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Foreword
| am happy to contribute this foreword to Dr. A R Khan's book on ‘Business Ethics’, most
probably, the first of its kind written in Bangladesh. Development of Business Ethics as @
separate discipline is of very. recent origin. There are a few textual stuffs besides ot of
research papers which students & busy executives find gquite difficult to understand &
comprehend. Dr. Khan has laboriously refined the forest of the available vast & scattered
resources and lucidly polished those for comfortable ready use. | am sure Dr. Khan's
attempt is a bold step to fill in the gap of mostly the needs of the students in general and
the practitioners either as entrepreneurs or as Executives in particular. The knowledge of
the book, | am confident, will make the readers socially aoware about their duties &
responsibilities along with the appropriate ethical ways of performing those in one side.
Reading of the book will also amply orient the readers about their rights, privileges &
expectations considered ethical showing the directions of achieving those on the other.
PUblic or private business enterprises smaill or big, manufacturing or cormmercial, at home
or at abroad have multidimensional influences the impacts of the accomplishments of
these if not performed ethically may heavily affect the society adversely and can bring
colossal catastrophe of the human civilization. Dr. Khan's simple & brief presentation may
instantly create interest to get on reading in order to drilling out fhe useful knowledge for
a mutually beneficial & enjoyable earth to live in.
The importance of 'reachlng and training of ethical conduct of every individual in general
and of those who are with the power 1o change the society from political. economic &
cultural angles in particular need not be overemphasized. Producers, sellers, service-
‘providers, consumers, employees, suppliers, bankers & financiers, creditors, general public
and the community at large etc are all interdepandent - because they are either
benefited or affected by each and every business transaction. While making any decision
pertaining to business one should picusly keep in mind: everything is related to everything;
every individuai is related to every individual and every area is related to every area-
benefits or harms done & caused will certainly reciprocate & return to the origin of action,
sooner or later. The reading & training of business ethics ceriginly will infuse among the
parties connected in business. a wholesome instantly responsive conduct of behavior
mutually beneficial to each and sundry either close or with remote chain. |
| am impressed by the skill in presenting the materials beautifuily organized. | smcerely feel
that the messages offered by Dr. Khan through the book will provide valuablé day- to-day
guidelines for enabling us, the parties- at- interest in business take appropriate.decisions &
actions towards sharing joys & happlness Qs well as depressions & melancholies.
| am recommending the book for wide use and sincerely hope that the teachers &
students of business studies besldes fhose reiated 1O buslness will be immensely benefited
by using the book,
It is my noble wnsh 'rherefore that Dr. Khan's book on 'Buslness Ethics wm enjoy a Truly
wyde circula’non

L é é»«u.

(LR Sc:_r‘kazr)
Ex- Governor |
Bangladesh Bank.
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